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“THERE ARE PAINTERS 
WHO TRANSFORM THE SUN 
TO A YELLOW SPOT, BUT THERE 
ARE OTHERS WHO WITH THE 
HELP OF THEIR ART AND THEIR 
INTELLIGENCE, TRANSFORM A 
YELLOW SPOT INTO SUN”
PABLO PICASSO
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Students from the previous editions 
of the master course collaborated with:



MASTER COURSE 
IN BRAND DESIGN 
AND MANAGEMENT
FOOD, WINE AND TOURISM

PACKAGING
IDEA
§ RE-USABLE

§ COSTUMIZED

§ FLEXIBLE

§ CREATIVE

§ QUALITY
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THE GRUP IGLESIAS CHALLENGE TO THE STUDENTS
Design a Take Away Experience for Grup Iglesias 

Grup Iglesias is one of the most solid and growing 
restauration group in Spain, founded 30 years ago. 
It manages 12 restaurants, each one dedicated to the 
research of the best raw materials and their optimum 
performance according to the latest trends and techniques. 

The company asked students of the Master course to 
explore opportunities around home delivery of food 
in order to expand its business. Besides increasing revenue, 
the strategic reason for this exploration was a detection 
of changing user behaviour. The question was: how can 
high-quality restaurant as provided by Grup Iglesias can tap 
into this change? 

As the Final Project of their study path, students had the 
occasion of applying all the competences and experiences 
they got during their rich and articulated training. Grup 
Iglesias asked them to provide: 
1. A map of opportunities for Grup Iglesias on how to 
venture into home delivery. What are user needs and 
behaviour trends? What potential paths are there? 
What are the pros and cons of these different paths?
 What are the risks? 
2. Four to six delivery service solutions comprising service 
design, brand requirement definition, marketing strategy, 
top-level communication strategy, cost analysis.

Client:



What does it mean to create and manage a brand in the food industry?
How to market a wine company working on its identity? 
How to integrate tourism in all of that?
From branding techniques to service design, the goal of this Master course is 
to help students and young professionals to develop their skills as future 
Managers of the horeca industry, integrating food wine and tourism into 
lifestyle offers.
Together with a common focus on service design for hospitality and tourism, 
both in Florence and Barcelona, a deep dive on food will be the main zoom 
in Barcelona, while a vertical exploration of the wine sector will be provided 
in Florence.
The city of Florence represents one of the fastest growing industries 
worldwide for what concerns its brands, which play an important role 
in local, regional and global economies. The semester held here aims 
at creating professional figures specialised in brand design management 
and strategic planning in the fields of food, beverage and tourism.
Barcelona and Catalunya offer the opportunity to experience the dynamics
occurring when a city and its district represent a brand for themselves. 
During the semester in this city, students explore the many opportunities 
that companies find in this specific area of developing ground-breaking 
projects in the fields of hospitality, service design and project management. 

Ph
ot

o 
by

 A
. M

or
et

ti

OVERVIEW
IED Master courses represent an experience that allows
students to explore projects from the concept to the delivery,
so to outline their own professional identity. 

In order to tell you about this course at the best, we would like to provide you an 
insight into the activities carried out by the students. Take a look at the projects 
realised by the former classes: ied.edu/master-in-communication 

This Master is aimed at students and young professionals willing to 
develop a strategic, creative and more “managing” approach to their 
passion for food, wine or tourism. It’s also suitable for those skilled 
professionals wishing to widen their perspective on italian and 
catalan design thinking approach, focusing on local businesses 
and territory as a market driver.

https://www.ied.edu/profession/brand-management-and-communication-get-an-insight


This Master course meets the growing demand for qualified professionals 
able to offer a new managerial approach in tourism, hospitality and catering 
industries. It trains strategy and communication experts ready to play 
strategic roles in tourism, food and wine companies.
Some of our Alumni: 

Alessio Agnitelli - Italy
Brand Manager, Communication Designer, Storyteller with a passion for 
human rights and stories about those seeking out a new life for themselves. 

Naglaa Gaafar - Egypt
Brand Designer and Communication Consultant with over 10 years of 
experience in advertising, communication, marketing and design in the 
Middle East and Europe. A two time IED MA alumni skilled in branding, 
UX and UI design, strategy and brand communication, content creation 
and social media management.

Bianca Grisolia - Italy
Communication and Marketing Strategist and Brand Designer for Grup 
Iglesias. Florentine by birth, sommelier by passion, traveler by vocation, 
with a background in psychology and sociology. 

IED Master courses offer several occasions for personal and professional 
growth that everyone is meant to catch according to the own specific 
inclinations. Career Service works together with the faculty to support
participants in the achievement and maximization of their results. 
Moreover, every year IED Firenze plans a Career Day: in this occasion, 
students have the opportunity to meet and interview with HRs and Top 
Managers from partner companies of IED network’s, in order to actually 
start dealing with the job market and initiate their professional career 
with an internship.

WHAT’S NEXT
Working with internationally renowned 
professionals, becoming aware of the real job’s 
dynamics, acquiring new contacts and getting 
into a network: these are the main achievements 
of IED Master students.

Heloisa Guernieri - Brazil
Communications Specialist and Brand Strategist for Grup Iglesias, with 16 
years of experience in advertising agencies, video and content production,
in the public sector and for restaurants.  

Anna Montagner - Italy
PR, Communication and Social Media Strategist at Savini Tartufi, 
“Attending the Master was the best choice I ever made. It gave me the 
possibility to live in two other beautiful cities and to meet amazing people. I also 
got in touch with a Press Office in Florence when one of the owners was hosted 
by IED for a lecture. Thanks to her, I got a summer internship and discovered 
how much I love the communication and PR field. She also gave me the contact 
for another internship after the end of my MA.”

Amanda Scarazatti - Brazil
Social Media Manager at Fratelli Cuore restaurant, Florence.

Alessio Agnitelli

Heloisa Guernieri

Naglaa Gaafar

Anna Montagner

Bianca Grisolia

Amanda Scarazatti



Hands-on approach and design thinking method are used as a keys to 
immerse students into real cases and face the experience of professionals, 
companies, brands that are shaping the market of restaurants, wineries 
and  hospitality.
 
This Master course mixes up conventional and up-to-date learning materials 
and methods with an interdisciplinary vision that means interaction 
with design topics, arts, lifestyle and fashion, to really create a different 
and valuable point of view.

The course is highly interactive: a continuous and substantial participation 
from students is required. Classes are combined with seminars, conferences 
and workshops held by international and world famous specialists.
 Visits to local realities and the participation to events of the industry 
are part of the study plan to show students the best practices 
of institutions, companies and brands related to tourism, food and wine. 
Classes are held during the daily hours in Florence, while in Barcelona 
students attend evening classes.

The approach kept during the whole pathway is extremely practice and 
students are equipped with the Adobe Suite and WGSN and Material 
Connexion tools, so that they can exercise also individually. 

METHODOLOGY AND STRUCTURE 
In-classroom theoretical learning is followed 
by project practice through group activities
coordinated by professionals and experts.
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PROGRAMME
FLORENCE

The classes teach how to manage the different steps of brand creation, starting from the 
content analysis. Tourism, food and wine industries are based on a relation among brand, 
hosts  and guests. Participants gain expertise in the fields of brand and management for a 
wide range of different contexts.

MARKETING AREA

The module introduces participants to 
tourism seen as a field for the application 
of marketing theories. Peculiarities and 
general principles  of the discipline are 
explored together with symbolic  and practical 
elements: from the tourist experience and 
cultural value to the constraints related to 
seasonal and weather conditions that would 
require a radically different approach in 
comparison to the traditional industrial and 
service sectors. The module is structured in 
the following units: 

Territorial Marketing
Territorial marketing studies a set of 
activities aimed at preparing projects, 
programmes, strategies and actions for the 
promotion and overall development of a 
territory. This part is also focused on service 
marketing for B2C and B2B. 
 
Tourism Marketing
The subject deals with the study of 
territorial characteristics in terms of food, 
wine, and tourist as strategic element of 
business and culture. 
It explores key areas of tourism, such as 
food, culture, art, design, music, literature, 
museums, exhibits, fairs, free time, nature, 
landscapes, vacation, sea, mountain, 
countryside, agritourism, hotellerie.

BRAND AND COMMUNICATION AREA

The module faces brand building and 
promotion. Participants are guided through  
a theoretical and design process that is able to 
define the strategies needed to achieve the 
objectives defined in the design process. 
The course introduces Brand Design and its 
role in the creation and promotion processes. 
With this module, participants acquire the 
skills needed to manage the value of a brand 
enhancing the brand experience offered to the 
public. The module is structured  in the 
following units:
 
Brand Analysis
The course explains how to supervise the 
existing brands, obtaining and processing 
information on how these brands are perceived, 
the values they represent and the relationships 
among brand, client and desired target.
 
Brand Identity
This unit studies the external expressions of a 
brand including its name and its visual image. 
Brand identity is a fundamental tool as it allows 
consumers to identify and differentiate brands 
from their competitors.
 
Brand Positioning
Study of the marketing system and the 
strategies for the correct positioning of the 
brand, according to the potential customers.
 
Brand Strategy
The unit studies brand development process, 
including pricing and distribution, from the birth 
of the brand to commercial strategies 
implementation.
 

Building Brand Experience
Study of a brand’s ability to generate gratifying 
expectations. The course teaches to translate 
brand’s ideals and cultural values, into 
commercial opportunities communicating 
emotional content.
 
Personal Branding 
Study of the process through which a 
company or an individual are characterised 
and made recognisable. The creation of an 
image that reflects a clear mission, value and 
communication style. The subject focuses on 
public relations and brand reputation analysis 
teaching how is possible to improve brand 
reputation by increasing consensus amongst 
stakeholders. 

HOSPITALITY EVENTS & PR AREA
 
Study of public relations and events as 
communication tools that increase brand 
awareness. Students are asked to work on 
content management, digital PR, and online 
brand reputation management, including crisis 
management. This section describes future 
technology scenarios, in particular regarding 
the growth of mobile applications: geolocation 
and users profiling, innovation in payment 
systems and new platforms for peer-to-peer 
trade and social lending, gamification, new 
search tools and online assessment. 
The module is structured in the following units:

Public Relations and Hospitality
Analysis of brand reputation and its increase, 
through the creation of consensus amongst 
the public. PR establish and maintain 
relationships with the target audience 
of an organisation, media and other opinion 
leaders. Students are asked to design 
communication campaigns, write press 
releases and other contents for news. They 
learn how to work with the press arranging 
interviews for hospitality companies, manage 
internal communication and marketing 
activities.
 
Events
The module explores the different steps of 
event organisation: analysis, creative process, 
project , planning. The focus of this section is to 
learn how the event can be  a strategic medium 
in a brand plan . It involves studying the brand, 
identiyfinig the target audience, devising the 
event concept and coordinating the technical 
aspects before actually launching the event.

WINE BUSINESS EXPERIENCE 

The course consists in theoretical lessons 
aimed at approaching the wine market and 
analysing a business strategy, experiential tours 
in Tuscan wineries and cells focused on learning 
all the production process, and technical visits 
with wine tasting, for an in-depth of the 
different products and the analysis of the labels 
positioning on the various markets. The 
collaboration between IED and Winejob,  an 
agency specialised in recruiting and training 
qualified personnel for the wine sector, has 
allowed us to develop a specific programme 
according to the current companies’ needs.



BARCELONA

Students follow the whole process of a service design project using design methods and 
applying them in the construction of a complex food design experience as a branding strategy.

DESIGN THINKING AND 
PROJECT MANAGEMENT AREA

The focus of this section is to learn different 
techniques and methodologies of Design 
Thinking applied to specific topics in services 
related to tourism, food and wine field. 
The aim is to explore the relationship 
between design and management, and the 
acquisition of lateral thinking skills in facing 
projects and problems. The module is 
structured in the following units:

Design Strategy
Explore the food-related services that we 
will have in 2025: which will be the key 
variables that will define the relation and 
interaction with these services? And what 
the play of anticipatory design could be in 
shaping their experience?

Design Thinking
Design Thinking definition, study of its 
processes and applications to innovation. 
Benefits of a team-based work approach, 
visual thinking and user-centered design.
 
Design Research
Starting from ethnography and anthropology’s 
qualitative research methods, students learn 
the foundations of a user-applied research 
which targets different goals of investigation 
(market, trends, users). They learn how to 
match research goals and available sources, to 
plan different outcomes and to translate them 
into ideation and conceptualisation. 
This course is directly applied to the research 
needs of a real-industry project.

Business Model Innovation 
Identify business opportunities and 
generate business models that create value 
for all stakeholders. Analysis of the key 
elements for each model, focus on target 
market, channel and value proposition.
 
Project Management
Students acquire the elements of planning, 
motivating and controlling resources in a 
hospitality project. Any project is thought of 
as temporary endeavor with a defined 
beginning, which is structured and managed 
to meet unique goals and objectives. This 
unit focuses on specific problem solving and 
goal setting that are essential for a 
hospitality business. 

Trends Research
Introduction course to trends investigation 
methods and tools and trend analysis: 
on the street, observing and documenting 
weak signals and micro-trends with 
photography, note taking, and by 
interviewing, Desk-based online research 
and media- scraping (local and international 
printed press, handouts, yers, zines, etc..). 
 
Financials fundamentals
Understand how the financial statements 
interrelate and what information they 
convey. Achieving management tools helps 
to use information in financial statements in 
order to analyse the company’s 
performance.

Illustration and Storyboarding
Tools and techniques for building an effective 
information architecture and a simple and 
appealing exposition of complex data. The 
information obtained with the research 
phase are filtered and disposed in sketches, 
diagrams and hierarchies.

SERVICE DESIGN AREA 

Service Design in hospitality is the activity 
of planning and organising people, 
infrastructure, communication and material 
components of a service in order to improve 
its quality and the interaction between service 
provider and customers. The purpose of 
service design methodologies is to design 
according to the needs of customers or 
participants. The module is structured in the 
following units:

Service Design Methods
Introduction to key practical tools that can 
be used to create innovative and customer-
centric services. Students are expected 
toapply the best methods to each phase of 
the service design process and prepare 
relevant mapping techniques. 

UX_ User Experience Design
In the user experience design class we go 
through the methodologies that helps 
designers to create and develop meaningful 
experiences for product and services that 
enhance meaning and expand possibilities in 
people’s daily lives.

Anthropology and Tourism
In recent years there has been a steady 
growth in demand for tourism. Tourism 
industry has been a central dimension of 
globalization, and it reflects on many 
questions about historical and cultural 
representation, gastronomy and 
gastrodiplomacy, identity and heritage, 
authenticity, gender relations, and more.
The course aims at defining the fundamental 
concepts related to new trends in tourism 
from a sociological and anthropological 
perspective. Finally, the course seeks to 
facilitate knowledge and mastery to analyse 
new trends in tourism.



HO.RE.CA DESIGN EXPERIENCE

Conferences, Masterclasses, visits and talks 
with experts in Hospitality Experience, 
Touristic Experience, Wine and food Industry 
and Food Designers.

FOOD DESIGN EXPERIENCE

This unit presents the methodology used in 
product design projects specialised in food 
design: briefing analysis, concepts ideation, 
testing, presentation. Students follow each 
step of the process with the aim of designing 
and producing an edible object with actual 
industry feasibility features.

INTEGRATIVE COURSES
 
Public Speaking
The course provides students with effective 
communication skills about how to prepare 
a presentation and how to deliver it in front 
of a public, with the help of many practical 
exercises.
 
Intellectual Property
The course gives a basic knowledge of 
Intellectual and Industrial Property, namely 
protection, management and exploitation 
of IP assets as trademarks, patents, utility 
models, design and copyright. The classes 
combine theory with practical exercises, 
covering all the aspects of Intellectual and 
Industrial.

FINAL PROJECT FLORENCE+BARCELONA
 
Final Project 
The Final Project is a complete brand report 
based on partner companies’ parameters or 
a personal brief approved by IED scientific 
committee. Students present their projects 
to the partner companies and start the 
selection process for the internship. 
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FACULTY
IED faculty consists entirely of professionals
able to teach theory and practice, through case
histories and project works in collaboration
with companies that allow participants to meet
directly the job market.

COORDINATOR IED FIRENZE 

Ilaria Legato
Ilaria Legato is an FERPI Italian Public Relation Federation, professional specialised 
in brand care and communication design in the food wine and tourism sphere for clients 
in the Florentine Restaurants world. She works with  Food Design advisory and 
Management studio in Milan created by the Italian Food Designer Paolo Barichella, 
an initiative focusing on national and international food and design projects.

COORDINATOR IED BARCELONA

Marc García i Fortuny
Professional questioner at We Question Our Project, a Barcelona-based service design 
studio. His work focuses both on the user needs and the business processes and capabilities, 
from opportunities to implementation —always with a critical perspective. He has been 
working in sectors like ageing, hospitality, food and wine, sports, environment and
mobility both locally and at a European level. He is a member of the advisory board of the 
Re-think Service Design Festival in Milan and part of the programme committee at Service 
Design in Government in United Kingdom.

FACULTY MEMBERS 
The Faculty includes professionals characterised by a strong design and business-oriented 
approach. In the past editions, the course has hosted more than 70 lecturers, among which:

Enric Bayó
Industrial Engineer with an MBA at ESADE 
who has dedicated his entire professional 
career to helping companies increase 
innovation and to managing and 
implementing complex projects. He is 
currently the Director of Innovation 
Management at ACCIÓ (the competitiveness 
agency of the Catalan government).

Christina Bifano
Researcher and Educator. She applies her 
methodologies to sectors that range from 
fashion and food to travel and technology. 
Current projects include tailor made design 
inspiration tours for Antique & Boutiques, 
trends and user research and a writing for 
Eclectic Trends, The Book of Everyone and the 
EU Erasmus Commission on D-Think: a design 
thinking toolkit and mobile learning platform. 
She is Editor of Road Trip to Innovation: How I 
came to understand Future Thinking, Digital 
Natives Get Ready! 

Enrico Lando
Writer and Film Director. After a few success 
in English broadcasters, he moved back to 
Italy where he made documentaries and TV 
programmes. He then created the sketch 
comedy I Soliti Idioti. The show is so popular 
he maked two movies of it. He then directed 
two more feature film, Amici Come Noi 
and Quel Bravo Ragazzo, all very successful 
at the box office.

Ivan Merino
Industrial Designer, specialised in Food 
Design, Footwear Design and Lighting. 
Involved in eco-design and environment 
sustainability projects, such as Wabi 
(Camper), Agbar (EasyLed), Mini Bags, etc.
He actually has his own studio of Food 
Design: Biscuits Bcn, founded in 2007. 



Claudio Milano
Economist with a PhD in Social and Cultural
Anthropology from the Autonomous 
University of Barcelona. His research focuses 
on the sociocultural impacts of tourism in 
rural and urban areas and on the relation 
between heritage and tourism. He is 
member of several international 
anthropological and tourism research 
networks, such as the Anthropological 
Observatory of Urban Conflict (OACU), 
Turismografias, the International 
Investigators Network of Tourism, 
Cooperation and Development (COODTUR), 
the Research Group on Exclusion and Social 
Control (GRECS-University of Barcelona) and 
the Interdisciplinary Research Group in 
Tourism (GRIT – Ostelea).

Giulia Rossi
She has been working for over ten years as 
Communication Expert; among her clients 
Il Resto del Carlino, Lettera43, L’Espresso.
 As Head of Communications, she 
collaborates with companies in the fields of 
luxury hotels, design, exhibitions and events 
related to art, food and culture. She is 
author of fashion publications, tour and 
restaurant guides, as well as a novel and 
collected testimonies of entrepreneurs on 
the subject of local development.

Gian Arturo Rota
When he was student, he met Luigi Veronelli, 
the father of Italian food & wine culture, and 
spent 20 years working with him. Now, he is 
the keeper of his important heritage. His 
expertise concerns gastronomic 
communication, publishing and critic. He 
wrote, together with the colleague Nichi 
Stefi, the first book on Veronelli: Luigi 
Veronelli – La vita è troppo corta per bere vini 
cattivi, published by Giunti and Slow Food. 
With Alberto Capatti and Aldo Colonetti, he 
curated the exhibition Luigi Veronelli – 
Camminare la Terra. 

Jürgen Salenbacher
He currently teaches in Barcelona (IED), 
Luzern (HSLU), and Stockholm (Hyper 
Island). He is a facilitator and coach with 
extensive experience in education, design 
and business. He is also a specialist in 
design, branding and the creative economy, 
about which he wrote his first book Creative 
Personal Branding (2010). Previously, he was 
Academic Director of IED Barcelona and 
Director of Strategy of Global Healthcare. 
His passion is to bring together his business 
and design experience with his expertise in 
coaching to help teams understand their 
motivation and personal development. 

Lorenzo Sciadini
Consultant lecturer and ICF Professional 
Coach. For 15 years now he has been leading 
a small, ambitious Consulting firm, 
convinced that marketing is one of the most 
important disciplines for the improvement 
of society. He has worked for dozens of 
banks, corporations and well-known 
international brands. He has taught at 
international schools, universities, 
institutions and companies and has trained 
thousands of students, managers and 
entrepreneurs in all sectors. He is a Keynote 
speaker for many organisations and writes 
marketing articles for specialised 
magazines. He is very active in associations 
and cultural projects related to culture and 
to the territory. He is the founder of 
MarketingCamp, a project aimed at 
celebrating the new era of marketing.

Cinzia Spatafora
Hospitality Manager with a long experience 
in managing touristic resorts – Expert in 
Economics of Tourism she is specialised in 
rebranding projects for touristic resortsnand 
with start up activities in the tourism field.

Bianca Tecchiati 
She has been responsible in developing and 
managing marketing and branding 
strategies for big groups such as Rizzoli 
Corriere della Sera and Dada. She is 
Co-author of popEating.it, a web magazine 
of modernist cuisine for which she also 
defined co-marketing initiatives with food 
companies and press, organised cooking 
shows and events with chefs and press, and 
cooperated with food companies to develop 
and improve branding strategies.

Andrea Tommasini
He is President, CEO and Founder of Soul to 
Soul Tour Operator and Adv, a smart reality 
founded with more than 25 years of 
experience. Soul to Soul is a trade mark 
belonging to the Lucky Time Group. The idea 
of this tour operator is based on built up a 
new perception of tourism based on a 
personal experience made with all the five 
senses of a human being.

IED reserves the right to make any change in relation 

to the didactic needs or those of the school itself.
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IED Career Service aims to support 
students in their contacts with the world of 
work through relationships with companies, 
agencies, freelancers, and a customised 
activity of tutoring and monitoring. 
During their path, students can take 
advantage of a bespoke activity of support 
and monitoring. They also have the 
possibility to meet external companies 
and participate to selection interviews for 
activation of internships or collaborations
once the study path is over.

Moreover every year IED organises the 
Career Days: targeted meetings with 
companies and agencies aimed at the 
selection and search of profiles
to join their teams. Students have the 
chance to present their own works 
highlighting their motivation, creativity 
and aspirations.

PARTNER

Here there are some of the partners
that already collaborated with IED: 

3M, Accenture, Adidas, Alessi, Alfa Romeo,
Amnesty International, Apple, Arnoldo
Mondadori Editore, Aston Martin, Barilla,
Benetton, BMW, Bottega Veneta, Bulgari,
Calvin Klein, Canon, Campari, Cappellini,
Coca Cola, Damiani, De Agostini, Diesel,
Dior, Dolce&Gabbana, Ducati, Edizioni
Condé Nast, Emergency, Emilio Pucci,
Ermenegildo Zegna, Fendi, Ferrari,
Ferrero, FIAT Chrysler, Flos, Fontana
Arte, Ford, Gianni Versace, Giorgio Armani,
Herno, Hewlett Packard, Honda, IBM,
Illy, Ikea, Inditex Group, Jaguar, Jil Sander,
Lamborghini, Lancia, Lavazza, Lego, Louis
Vuitton, Luxottica, Marni, Maserati, Martini,
Max Mara, Mediaset, Microsoft, Missoni,
MTV, Moschino, Nestlé, Nike, Nintendo,
Nivea, Piaggio, Pirelli, Pixar, Polaroid,
Pomellato, Prada, Puma, RCS, RAI, Redbull,
Renault, Roberto Cavalli, Salvatore 
Ferragamo, Sergio Rossi, Sony, Swarovski,
Swatch, Tod’s, Toyota, Universal Studios,
Valentino, Volkswagen, We Are Social,
WWF Italia, Yahoo, Yoox.

CAREER SERVICE

IED is a 100% Italian excellence as well
as an international network with campuses
in Italy, Spain and Brasil.

170 academic partnerships spread
over Europe, Asia, USA, Canada, Australia,
New Zealand and South America. Many of 
these partnerships allow Undergraduate 
students to participate to the Exchange 
Study Program and Erasmus+, attending 
a semester abroad.

Moreover, IED is member of a wide-ranging 
academic and cultural network:
CUMULUS – International Association
of Universities and Colleges of Art, Design
and Media; ELIA - The European League
of Institutes of the Arts; WDO – World Design 
Organization; ENCATC – European Network 
on Cultural Management and Policy.

IED also keeps relations with various
international Universities and Academic
Associations, including: ADI - Associazione
per il Disegno Industriale, NAFSA - Association 
of International Educators, EAIE – European 
Association for International Education.

The international dimension and vocation
are also confirmed by the presence of
students coming from over 100 countries.

IED is a place of fruitful exchanges
and confrontation between different
cultures and contributes to training
a new generation of professionals ready
for entering the contemporary market.

ALUMNI

Over 120,000 former students. A global, 
multicultural and interdisciplinary 
community: a place of exchange,
communication and bespoke services,
an incubator of opportunities, relationships
and visibility. Whoever spent also
a short time in IED classrooms, through the 
dedicated platform, has the chance to get in 
touch with the whole alumni community, 
coming from international contexts. 
Registered alumni can find out more about 
IED network, receive invitations to events, 
initiatives and exclusive community 
seminars. Last but not least through this 
platfrom alumni are being informed of a 
selection of dedicated job offers.

AN INTERNATIONAL NETWORK



IED MASTER COURSES
IED Master are strongly rooted in the Italian design 
cornerstones as curiosity, enterprise and growth. 
Such mindset guarantees a combination of skills, technique 
and creativity to give more and more effective answers 
to those who want to excel in the fields of creativity 
and management. Designed in collaboration with 
companies, Master courses prepare for the job market 
and allow to build your own professional identity.
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PRACTICAL INFORMATION
Brand Design

QUALIFICATION 
Attendance is mandatory.  At the end of 
the Master course, enrolled students who 
successfully attended at least 80% of each 
course, receive a IED Diploma. To get the 
certificate students must pass all exams and 
demonstrate commitment in developing a 
successful Final Project. An examination board 
awards the student’s final grade marked – 
according to Italian ranking reference system, 
min 66, max 110 with honors.

ENTRY REQUIREMENTS 
The application form can be sent by anyone 
who holds a First Level Academic Diploma, 
a BA Degree or other equivalent qualification 
(graduates of private schools at University 
level) or with an equivalent professional 
experience in the disciplinary area of the 
course. Grad students may also participate, 
provided that they get their degree by the date 
of discussion of the final project.

LANGUAGE REQUIREMENTS
This Master course is taught in English. 
To ensure course contents are fully 
understood, IED demands applicants a B2 level 
- equivalent to IELTS 5.5 or TOEFL IBT 68. 
In order to demonstrate the required language 
proficiency, non-native speakers have to 
submit a language certificate or undergo 
a language test run by a IED representative.

DEADLINE
Applicants are strongly suggested to complete 
the enrolment process at least 30 days before 
the beginning of the selected course.

SELECTION AND ADMISSION
To start Master admission process applicants 
must log in to the reserved area with their 
credentials, upload the documents required 
for admission to the course and complete the 
personal information.  An Admission Advisor 
will support throughout the course selection, 
admission and enrolment process. Applicants 
can get the login credentials by sending a 
request email to the Admission Advisor. 
If not in contact with an Admission Advisor 
yet, fill in the “Apply online” form to receive an 
email with useful references and information 
about the selected course. By replying directly 
to the message the process goes ahead and 
credentials will be sent. The documents 
needed to start the selection are:

• pre-enrollment form, available 
   in the personal area;
• a letter of motivation in the language 
   of the course;
• updated CV;
• a copy of the Bachelor’s degree 
   if available;
• transcripts of university exams;
• ID or passport;
• self-certification of residence;
• tax code

IED Master’s degrees establish limited 
enrolments. Once the upload of all the 
documents has been completed and the 
suitability for the chosen course has been 
verified, applicants will be invited to a 
motivational interview aimed at deepening 
and evaluating the skills acquired during 
previous studies, the qualifications and 
marks obtained, any professional 
experiences made, individual aptitudes/
motivation as well as verifying the proper 
knowledge of the course language. 

ENROLMENT 
Once the selection step is done, applicants 
will receive the certificate of admission and 
the regulations to sign and upload in the 
personal area. At the same time, they can 
pay the balance of the registration fee, thus 
reserving a place in the classroom.

SCHOLARSHIPS 
AND FACILITATIONS
IED supports young creatives thanks to 
a policy of economic facilitations and 
scholarships. Moreover Italian students 
may take advantage of subsidised loans.

ADMISSION OFFICE
IED Admission Office offer steady assistance 
to students asking for more information. 
They help you to find out more about IED and 
choose the best course, providing detailed 
information on courses organisation, 
contents, goals and future job prospects.

ACCOMMODATION 
IED provides support to all students 
looking for accommodation through 
dedicated service providers. Most of the 
accommodation options available are easy 
reachable from IED schools. IED Admission 
Advisor may give further details. 

OPEN DAYS
Open Days are great opportunities 
to meet, on-site or online, coordinators, 
business partners and IED staff, find out 
more about the contents and professional 
opportunities of a Master course’s 
programme at IED and take a look 
at the school.

INFO
IED Firenze
Admission Office 
Via Bufalini 6/R - 50122 Firenze
t. +39 055 29821

USEFUL LINKS

ied.edu/apply-to-master 
ied.edu/pricelist-master
ied.edu/financial-aid
ied.edu/services
ied.edu/accommodation-in-florence
ied.edu/alumni

https://www.ied.edu/study-in-italy/how-to-apply/master
https://www.ied.edu/study-in-italy/how-to-apply/master
https://www.ied.edu/profession/scholarships-and-facilitations
https://www.ied.edu/study-in-italy/general-informations/services-for-students
https://www.ied.edu/accommodation-in-florence
https://alumni.ied.edu


50 YEARS 
OF EXPERIENCE
INTERNATIONAL 
NETWORK
11 LOCATIONS
AROUND THE WORLD
10000 STUDENTS 
A YEAR
+100 NATIONALITIES
UNDERGRADUATE,
MASTER, SUMMER,
SEMESTER 
AND CONTINUING
EDUCATION 
PROGRAMMES
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