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DESIGNED 
FOR STUDENTS 
WHO HAVE 
A STRONG 
VOCATIONAL OR 
PROFESSIONAL 
INTEREST IN A 
SPECIFIC SUBJECT, 
THESE COURSES 
CAN ALSO PROVIDE 
THE NECESSARY 
FOUNDATION FOR 
STUDENTS WHO 
LACK A FASHION 
OR DESIGN 
BACKGROUND.

IED SEMESTER AND 
ACADEMIC YEAR

IED Semester and Academic Year courses propose a
wide and update synthesis of the Italian know-how,
giving a view of the most significant trends of interior
design, jewelry design and fashion industry.

Different subjects are offered in the fall and spring 
Semesters, but each combines academic study with 
an insight into the professional design world and 
takes full advantage of the rich cultural resources that 
Milan and Florence offer.

The education path of each single course includes a 
strategic combination of theoretical lessons, cultural 
field trips and workshops.

IED Semester and Academic Year courses
provide the opportunity to develop
personally and get prepared for the next
undergraduate studies or provide
additional professional training and
qualifications.
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WHY FLORENCE?

If you have always dreamt of studying in Italy, a 
Semester or an Academic Year in Florence may prove 
to be a memorable experience! 

Considered the “cradle of the Renaissance”, with its 
fashion museums (hosting the only museum in Italy 
dedicated to fashion and its history: Galleria del 
costume ), its haute couture and leather industries, 
handicraft shops, as well as Pitti Immagine, it can be 
considered as one of the most active cities in Italy and 
worldwide in the fashion field. With such an incredible 
cultural, artistic, architectural, and traditional 
handicrafts patrimony, the city is a source of 
inspiration for IED didactic offer, as well as an ideal 
destination for students. 

Here IED, through its Semester and Academic Year 
courses, aims to educate creative people with a 
passion for the fashion or design field.

METHODOLOGY AND STRUCTURE

The Semester and Academic Year education path is 
based on the acquirement of the cultural, 
methodological, technical and technological 
knowledge and skills in the chosen field. This is why 
courses are structured into different types of didactic 
sessions: 
- Theoretical classes that allow you to acquire the 
updated information as well as the necessary knowledge 
bases to face the projects proposed during the course; 
- Case studies analysis, through which you deepen the 
experiences made by different companies in the field 
represent a fundamental learning process. By analysing 
companies foundations, applications results and market, 
you acquire  sufficient knowledge that enables you to 
face challenges with security and awarness; 
- Projects: variouse practical exercises are carried out, 
while maintaining a learning by doing dynamic, so to 
develop professional projects.

There are 3 distinct thematic Semesters offered, each 
one of them with a special industry focus. You can 
either apply to one of the following Semesters:
A. Fashion Marketing Fall Semester
B. Fashion Styling Spring Semester
C. Fashion Communication Spring Semester
or you can enter the Academic Year in Fashion Marketing 
and Communication, by combining together the Fall 
Semester and one of the two Spring Semesters. 

Throughout the course, you will meet with diverse 
professionals in the field as part of traditional lecture 
or visit. Active participation in discussions with guest 
lecturers and site visit attendance is fundamental.

By the end of the course you will take a final exam for 
each single subject so to demonstrate the knowledge 
and skills achieved.

WHO ARE THE COURSES AIMED AT?

These courses are designed for students attending their 
second year of university studies in Communication, 
Marketing or Fashion Styling, and for professionals 
working in one of these fields, seeking to achieve career 
development and additional skills and knowledge in a 
specific field. An upper- intermediate level of English, the 
high school diploma as well as university transcript are 
required to enter the chosen course.

FASHION MARKETING 
AND COMMUNICATION
SEMESTER AND ACADEMIC YEAR



WHAT WILL YOU DO?

Through the Fall Semester you depeen the 
marketing strategies that brands often employ, 
and comprehend how these can be measured in 
terms of productivity, through product positioning, 
perceptual maps and consumer portraits. This 
provides you with an insight of how brands at 
industry level work, and heighten your knowledge of 
the core consumer, focusing on analysing the related 
behavioural patterns and purchase dynamics.

You will enhance industry techniques in both the 
digital and traditional spheres to drive sales and 
build awareness for a fashion brand as well as you 
will learn about how to create and promote a 
campaign and how to analyse the results. 

Throughout the course you’ll work on a variety of 
projects which could range from devising a new 
brand strategy for a fashion label, trend forecasting or 
developing ideas for innovative fashion products or an 
exciting PR campaign. 
You will improve your communication skills, learning 
to recognise brand values and becoming able to 
articulate them.

A. FASHION MARKETING 
FALL SEMESTER 
COURSE DATES:

September - December

CLASS SCHEDULING:

From Monday to Friday - 15 weeks

LANGUAGE:

English

LEVEL:

Intermediate
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PROGRAMME
History of Fashion Photography
The course explores the relationship between photography 
and fashion in the Western culture, following a chronological 
order, ranging from the 1840s, when photography first 
appeared, to our days. Starting with the first 
daguerreotypes, the course then considers the relationship 
between photographers, art directors, stylists and artistic 
avant-gardes in the 1930s and 1940s, to research 
developments in the following decades up to the marriage of 
art and fashion in the 1980s and ‘90s. Great attention is paid 
to contemporary developments, i.e., the latest fashion 
campaigns both in magazines and online. Using power point 
presentations, visits, video clips and movies, the course 
offers an in-depth immersion in the visuals and ideas that 
have shaped the past and contributed so much to the 
present development of trends, looks and styles in every 
aspect of fashion, communication and culture at large.

Trend Forecasting
Analysis of trends, and their impact on the fashion 
industry. You explore how the lifestyle ( from music to 
the arts, youth culture and social media ) and the 
production and retail calendars influence fashion 
trends. Creation of a trend book related to trade fairs 
and socio-cultural analysis. Target identification and 
style research are key features of this course.

Made in Italy
Overview of the evolution and great innovators of 
Italian concept while examining contemporary 
designers, products, and trends. The focus is on the 
emotional, expressive and sensorial value of fashion, 
decor and accessories. Florence will serve as the 
classroom to observe and evaluate contemporary 
creative and commercial realities. 

Fashion Marketing and Management
Fundamental strategic marketing and management 
principles and practices as applied to the fashion industry.  
It allows you to increase your ability to identify, understand 
and utilise the main tools to drive a fashion business in an 
innovative way. Through case studies analysis you deepen 
the experiences made by different companies in the field.

Branding 
Principles and methodologies applied to the fashion 
industry. Through the course you explore how a 
company identity, image and values establish the basis 
for effective and successful communication and 
growth. You will analyse all the traits ( logo, fonts, color 
icons, line types etc ) that work together to create the 
brand identity for a company.

Fashion Event
This course aims to develop the ability to find and 
analyse the difference between all the typologies of 
events used to promote a single object, a collection, a 
brand or a shop considering the fashion event as part 
of the communication and marketing process of a 
company. You will learn to conceive and plan the 
events strategy, in all its parts – from the brand 
identity to the concept and suggestions in order to 
present your ideas to the client.

Fashion Communication and Public Relations
Techniques and styles used for  the creation of a 
fashion communication strategy and advertising 
campaign. You will focus on a different  range of 
fashion communication strategies, from classic 
advertising and events, to trending social media.

Social Media Lab
Methods and strategies for communicating a project 
using new (social) media platforms: recognising the 
creative process (from conception to completion), 
choosing and organising the information, interacting 
with the dialogue partner, studying the most effective 
communication model to adopt.

Project Methodology 
Analytical tools to examine the interactions among 
products and the production process. Fundamental 
concepts to understand the influences that scientific 
and cultural components have on a product.  You will 
acquire awarness and learn to manage all the phases 
involved in the production process. 

Technology of Materials: Leather Accessories
The main focus is leather and the accessories market. 
You will learn to search for ideas, inspirations, and 
trends in order to create new collections based on the 
high quality concept and uniqueness of the Made in 
Italy. Florence as the main historic district of leather 
will serve as the starting point of the analysis and 
research, which then will expand to other Italian 
leather districts. The final output will be a paper 
project for a leather capsule collection, developed 
according to the contemporary fashion trends, having 
the possibility to create a small physical product (SLG 
– small leather good).



B. FASHION STYLING
SPRING SEMESTER 
COURSE DATES:

February - May

CLASS SCHEDULING:

From Monday to Friday - 15 weeks

LANGUAGE:

English

LEVEL:

Intermediate

WHAT WILL YOU DO?
 
This Spring Semester allows you to understand and 
apply the entire process of fashion styling, from the 
preliminary research to the finished project. You will 
develop your technical skills and practical application 
capabilities to manage a communication strategy, 
brand values setting, and design projects on a new 
product launch, re-launch, and brand re-positioning. 

Furthermore, you will fine-tune your ability to act 
independently to apply the right methodology for 
devising, developing and producing a fashion 
styling and visual merchandising project, starting 
from complex concepts. 

Finally, you will enhance your ability to observe and 
analyse the real world and contemporary trends in 
men’s and women’s fashion, as input for elaborating 
an initial concept and translating it into an original, 
creative proposal of a style. 

PROGRAMME
Fashion and Contemporary Arts
Historical development of contemporary fashion in order 
to identify trends in the fashion industry and the 
communication process. Changing trends and styles are 
covered from the historical, cultural, social and economic 
standpoint to provide you with the necessary tools to 
understand contemporary fashion.

Fashion Writing
Starting out from an analysis of the trade press and by 
responding to specific questions, you will be expected to 
create a narrative, both written and visual, that takes 
styles and brand identities into due account.Case studies 
highlight the importance of choosing the correct 
expressive language, semiotic codes, principles of 
marketing and mechanisms for using communications – 
from hard copy to the web and new digital tools.

Digital Events
Analysis of the essential elements of digital events: design, 
realisation, and coordination of all the creative, technical 
and logistical aspects necessary for a fashion event. How to 
exploit and integrate the opportunities of technology  to 
support events, in order to create a unique experience that 
can involve the audience at 360 °. The course aims  at 
developing a critical attitude towards the phenomena 
emerging in the fashion scene, so as to translate its forms 
and contents and learn how to create and to manage a 
fashion event strategy based on new media. 

Made in Italy*
Overview of the historical evolution, philosophical 
approach and contemporary players and trends. The 
focus is on the emotional, expressive and sensorial value 
of fashion, decor and accessories. Florence will serve as 
the classroom to observe and evaluate contemporary 
creative and commercial realities. 

Fashion Stylist
Development of the ability to apply the right 
methodology for devising, developing and producing a 
fashion styling and visual merchandising project, 
starting from complex concepts. You will enhance 
technical skills and practical application capabilities to 
manage a fashion shoot effectively, from the moodboard 
and the casting to the choice of location and the 
organisation of the photography set. You will observe 
and analyse the real world and contemporary trends in 
men’s and women’s fashion, as input for elaborating an 
initial concept and translating it into an original, creative 
communication proposal.



Digital Communication
Visual design methodologies and techniques are
fundamental to be able to plan, complete and present 
professional projects. By providing you with technical 
and methodological skills, the course prepares you on to 
use graphic design software to create custom 
publications, portfolio graphics and multimedia projects.

Video Language
In addition to learning how to use video design 
programmes and the most important techniques of 
video shooting and editing, this course analyses the 
aesthetic codes, the many different languages of the 
video medium and the influence exerted on perception 
and use of the fashion system. You acquire the ability to 
exercise critique about the phenomena related to video 
production, translating the codes of their contents and 
understanding the techniques used to make them.

Visual Merchandising
Development of technical skills and practical application 
capabilities to manage a creative project effectively. 
You will analyse the techniques and applications of 
products and brand displaying in all retails, showrooms, 
and digital contexts. Also you will enhance your ability to 
make an original, creative interpretation of elements in 
contemporary lifestyles, so as to propose a contemporary 
view of them in visual merchandising project. 

The Concept of Trend
Particular focus is given to the importance of body 
communication and how it can be interpreted as an 
expressive symbol which conveys a unique and personal 
message. Furthermore you will understand the link 
between past and future throughout an analysis of the 
different elements that nowadays give the basis to a 
future development towards new scenarios and 
innovation in the fashion supply chain. 

Introduction to Collection Project 
Introduction to the fashion collection concept and the 
necessary skills to develop original ideas and create a 
collection. You learn to coordinate the various planning 
phases: from concept, to research, material 
exploration, and technical design. The final output will 
be a paper project for a capsule collection, developed 
according to the contemporary fashion trends. 
Realisation of a basic female/male drawing, with a 
particular attention on anatomy proportions and the 
development of graphic techniques. for the draping and 
the patterns of the main fabrics.

* Students enrolled in the Academic Year will attend the course 
'Made in Italy' only during the Fall Semester.

C. FASHION COMMUNICATION
SPRING SEMESTER
COURSE DATES:

February  - May

CLASS SCHEDULING:

From Monday to Friday - 15 weeks

LANGUAGE:

English

LEVEL:

Intermediate

WHAT WILL YOU DO? 

In today’s competitive scenario the success of a brand 
is measured by its unique identity and experience. 
Fashion Communication makes it possible for brands 
to communicate their products, identity, and strategy. 
Therefore this course enables you to create and 
manage integrated communication strategies that are 
geared towards realising fashion marketing goals. 

During the Spring Semester you will increase your 
skills to manage the relationships with the media 
and the operators responsible for fieldwork, planning 
of events and fashion shows as well as the designing 
of plans for launching products. 

You will enhance your ability to understand trending 
ideas, with an eye for recognition of styles and 
well-coordinated images. 

Furthermore the Semester will examine a range of areas 
within the fashion communication, from visual 
elements such as image making and graphic design, to 
media and marketing and the strategies, used to sell 
fashion in a competitive global market.



PROGRAMME
History of Arts, Fashion and Costume
A journey through fashion as a mirror of  Western society: 
from historic costumes to the modern concept of fashion. 
You learn to decode and interprete the silent language of 
fashion as an interdisciplinary subject, from a critical 
perspective, according to many factors related to: historic, 
social, economic and artistic context. Following a brief 
excursus into the origins of fashion as a social and cultural 
phenomenon in the Western society, the course examines 
the developments during the 20th century up to the 
contemporary styles. The course follows an interdisciplinary 
approach: fashion styles are decoded in relation to art history, 
society, anthropology, economy, gender studies, media 
studies, in a national and international context.

Semiotics for Fashion
Following a definition of semiotics, the course will analyse 
how fashion largely depends on culturally accepted codes, 
so to understand fashion it is necessary to have an exact 
knowledge of the unconscious symbolisms attached to 
forms, colors, textures, postures, and other expressive 
elements of a given culture. Finally you will explore the 
evolution of semiotics and possible relations with other 
subjects and theories.

Made in Italy*
Overview of the evolution and great innovators of Italian 
concept while examining contemporary designers, products, 
and trends. The focus is on the emotional, expressive and 
sensorial value of fashion, decor and accessories. Florence will 
serve as the classroom to observe and evaluate 
contemporary creative and commercial realities. 

Visual Language
The course will analyse the main elements of visual 
language in fashion throughout the last century, 
introducing you to the main artistic movements related to 
the most various visual fields: cinema, press, advertising, 
photography, graphic design, internet and so on. At the end 
of the course you will be able to recognise and identify 
different visual languages and styles, and use them for 
personal projects. 

Fashion Materials 
Analysis of the factors that contribute to the structure of 
a fashion collection: from the production of fabrics to the 
composition of a fashion product and the different 
elements that create it.

Fashion Events
You increase your ability of fashion event planning and 
communicating, starting with the study of case histories 
of events. It deals with the interconnectivity of physical 
and digital planning and how to effectively manage a 
project, client or event with digital tools to increase 
integrated communication strategies.

Digital Communication  
The course inquires how digital technology and social media 
changed the marketing and the corporate communication 
in the fashion system. Furthermore you will explore the 
opportunities offered by the new information technology 
and possible applications with reference to their evolution 
and technical components.

Fashion Communication 
Analysis of the principal promotional tools and methods that 
conquer in creating all around visibility to a brand or to a 
fashion product, through the identification of targets, 
objectives and all organisational and strategic aspects. The 
course goes through the different phases, from how the idea 
is formulated to the development of the actual object 
(product, visual or retail) enabling both the most suitable 
tools to be identified and the management of those aspects 
that impact on the training, construction and representation 
of every creative activity.

The Concept of Trend 
Particular focus is given to the importance of a product and 
its perception, how it can be interpreted as an expressive 
symbol which conveys a unique and personal message. 
Furthermore you will understand the link between past and 
future throughout an analysis of the different elements that 
nowadays give the basis to a future development towards 
new scenarios and innovation in fashion supply chain. 

Introduction to Collection Project 
Introduction to the fashion collection concept and acquisition 
of the necessary skills to develop original ideas and create a 
collection. You learn to coordinate the various planning 
phases: from concept, research, material exploration, and 
technical design. The final output will be a paper project for a 
potential capsule collection, developed according to the 
contemporary fashion trends. Realisation of a basic female/
male drawing, with a particular attention on anatomy 
proportions and the development of graphic techniques for 
the draping and the patterns of the main fabrics. 

* Students enrolled in the Academic Year will attend the course
 'Made in Italy' only during the Fall Semester.



COORDINATOR

Alessandra Ripa
Designer and Project Manager in the retail sector for 
Italian fashion brands. She was part of an Unesco project 
that aimed at inscribing the leather Tuscan craftsmanship 
on the World Heritage List. Graduated in Architecture, she 
regularly carried out research projects in the fields of 
design, materials and sustainable production.

TEACHERS

Margherita Abbozzo
Graduated in Art History and then in Fine Arts at the 
Byam Shaw Art School in London. She writes on 
contemporary art, photography and science for 
numerous Italian and international art and photography 
publications. She’s also a teacher, keeps a visual blog for 
a radio station and runs art classes and workshops. Her 
works are in public and private collections in Italy, 
England and America and her books are in the 
permanent collections of TATE Modern and the Victoria 
and Albert Museum, London.

Andrea Banfi 
After a humanistic education, he specialised in the field 
of communication and marketing in various sectors 
(environment, design, fashion, social) between 
narration and protection of creative talent. He 
contributed to the launch and communication of 
various realities related to the Third Sector, competing 
with the story of design and creative talent in Italy and 
abroad, also managing civil and environmental 
awareness and information projects. He worked on 
international projects in Australia and Canada (Winter 
Olympics), United States, Poland and Japan, as well as 
for Expo 2015 and the 150th anniversary of the 
Unification of Italy.

Rodolfo Bargelli
Teacher of Artistic disciplines, he studies the relationship 
between Art and Fashion as part of History of Costume. He 
has taught History of Art and of Artistic Techniques, 
History of Drawing, Aesthetics, Visual Perception, Fashion 
Semiotics. During his teaching experience, he specialised in 

FACULTY
Drawing for Fashion (Techniques for Fashion Sketching, 
Technical Drawing and Illustration, Moodboard etc. for 
Apparel and Accessories Bags, Footwear and Jewelry).

Camilla Di Biagio
She began her career by organising runway shows
and following fashion events and theatrical
productions as a costumer at the age of 17. Camilla
specialises in event organisation and shooting
production, particularly of fashion exhibitions and
runway shows both in Italy and abroad. Some of her
past collaborations include: Studio Galgano, 
Redstudio, Alta Roma, Stefania d’Alessando Make-up, 
Sergio Valente, Philip Morris Italia, You, Mandarina 
Duck and Bulgari.

Daniela Fiorilli
Freelance Designer and Stylist Consultant. She started 
her career working for major companies both in Italy and 
abroad. In 2001 she founded her studio offering her 
experience to important brands of ready-to-wear and 
luxury denim. In 2012 launches Guen womenswear 
capsule collection. She was selected by Vogue Italia as 
one of the new emerging talents for Vogue Talents 
September 2013 issue.On July 2015 her collection was 
selected together with the most interesting new fashion 
projects around the world and exhibited during the 
Florence fashion week. 

Claudia Gelosa
Claudia is specialised in Marketing and Communication, 
having developed her skills as the Advertisement and 
Communication Director for several national and 
international brands in the fashion, sportswear and 
accessories field. With her communication agency 
Re.publique Architecture Communication, she manages 
the press office’s activities for several design studios and 
companies.

Francesca Graziano 
Graduated with a BA in International Law at the 
University of Florence and trained as a sollicitor in 
London, she decided to pursue a career in fashion 
communication attending several UAL courses. In 
London, she gained a valuable experience in the fields of 
public relations and communication for luxury brands 
working for agencies, such as Karla Otto and Starworks 
Group (SWG), through which she developed an extensive 
knowledge of the international media landscape and 
internationalisation strategies. 



Currently working in an advertising agency in Florence 
and consulting for fashion brands on multi-channel 
communication plans, events and advertising 
campaigns (including art buying, talent casting, VIPs 
and venue management). 

Carlotta Malafarina 
During many years experience, Carlotta worked in 
Fashion Companies as Communication Manager and in 
famous Italian Marketing/ADV agencies and 
International Fashion brands, as Southern-Europe PR 
Coordinator, Italian press office and Fashion show 
Manager. Currently she works in communication and 
Marketing as a consultant and collaborates with 
International Companies and brands on communication 
strategies, mainly on Media plans, Social Media analysis, 
events management, press office and PR. 

Costanza Menchi
Researcher and Counselor in Art History, specialized 
in History of Costume and Fashion. Founder of Let’s 
Work Artisans, the didactic project of Associazione 
OmA in Florence. She studied and taught both in the 
US and Italy. She’s always been interested in costume 
and fashion as disciplines that reflect culture and 
society of a country and as a communication tool.

Arianna Mereu
Arianna Mereu is a Coolhunter and a Fashion Designer. 
She collaborated with important companies (Sixty 
Group, Levi’s, Iceberg, Max Mara group) both as a 
womanswear designer and a coolhunter, for her ability 
to travel the world seeking what’s new and cool 
around. She spent some time in Hong Kong, working 
as a Coolhunter and Reporter for mpdclick.com. She is 
currently living in Italy, working as a Freelance for 
several brands.

Andrea Nardi
Graduated in Economics and MSc in Fashion 
Marketing, Senior Fashion Buyer for CBI - Camera 
Buyer Italia, he developed his international experience 
as Head Buyer for Men’s collections and Key Account 
Manager at SUGAR®. After working as Sales 
Executive for MARNI® at Tomorrow Ltd in London, 
now he is working as Fashion Area Coordinator at 
IED, Fashion Stylist and Business Consultant for 
international companies operating in the Fashion & 
Luxury sector. 

Paola Passeri 
Architect, specialised in motion graphic and video 
design. Professional development of media for visual 
communication: from graphic design to corporate 
and promotional videos, to audiovisual products for 
educational and teaching, to museum video settings, 
to contents for interactive video installations. 

Giulia Rossi 
She has been working for over ten years as 
Communication Expert; among her clients Il Resto del 
Carlino, Lettera 43 and L’Espresso. As Head of 
Communications, she collaborates 
with companies in the sectors of luxury hotels, 
design, exhibitions and events related to art, food and 
culture. She is author of fashion publications, tour 
and restaurant guides, as well as a novel and collected 
testimonies of entrepreneurs on the subject of local 
development. 

Irma L. Schwegler 
Owner of Old Fashion Sartoria since 2002, Master 
Artisan and Bottega Scuola accredited by Regione 
Toscana. Designer, pattern maker, tailor and 
dressmaker for clothing and accessories, specialised in 
sustainable fabrics (partner and participant in CNR 
projects on sustainable textiles and green fashion). 
Lecturer for Undergraduate and Master courses. 

Andrea Sicuro
Architect and Co-founder of the knitwear fashion brand 
Patafisic. his main activities are interior and fashion 
design. He mainly deals with the technical aspects of 
fashion products' creation and distribution, interior 
design, design of furniture on commission and research 
and purchase of pieces of furniture and decoration. He 
collaborates with Flair Home Collection and with the 
Firma Prima Design in Florence. 

Clara Vannucci 
Clara is an Italian documentary photographer. She’s a 
New York Times contributor and she mostly covers 
editorial, commercial and travel assignments. Her works 
has been published by Vogue Italia, Time Magazine, 
T Magazine, New York Magazine, Monocle, Vogue Paris, 
Vanity Fair, amongst others, She is represented by Daria 
Bonera DB for Corporate and Advertising. 



SUGGESTED READING LIST 

One easy way to prepare for your Semester or 
Academic Year classes is to do some advance reading 
before you start. 

Suggested readings are not mandatory, but they are 
beneficial as allow you to deepen a certain topic that 
will be discussed during the course. Being prepared on 
the topic will allow you to gain the maximum benefit 
of this education experience. 

Following is the reading list provided by our teachers:

• Beloved Brands - Graham Robertson - CreateSpace 
Independent Publishing Platform

• La comunicazione della Moda - Helen Blignaut, Luisa 
Ciuni - Franco Angeli Editore

• Fashion Management: A Strategic Approach - Rosemary 
Varley, Ana Roncha, Natascha Radclyffe-thomas, Liz 
Gee - Red Globe Pr

• Fashion Journalism - Julie Bradford - Routledge
• Fashion-ology: An Introduction to Fashion Studies - Yuniya 

Kawamura - Ava Pub
• Fashion: The Key Concepts - Jennifer Craik - Berg Pub
• Marketing 4.0: Dal tradizionale al digitale - Iwan 

Setiawan, Philip Kotler - Hoepli
• Social Media Marketing: Marketer nella rivoluzione digitale 

- Philip Kotler - Hoepli

ONLINE RESOURCES 

cameramoda.it 
pittimmagine.com
altaroma.it
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IED reserves the right to make any changes necessary
to the present document, if they are deemed an 
improvement to the service provided to students, with 
regard to both academic goals and the optimum
organisation of related activities.

https://www.cameramoda.it/it/
http://www.pittimmagine.com/corporate.html
https://www.altaroma.it/it/?doing_wp_cron=1552410720.7526040077209472656250


QUALIFICATION

At the end of the course, if you have successfully 
attended at least 80% of the whole education path, 
including fieldtrips, and had successfully passed all 
the examination activities, you will receive the 
certificate of attendance. 

ADMISSION REQUIREMENT

You must have a upper-intermediate level of English, 
corresponding to level 5.5 IELTS, in order to enrol in 
the chosen course. To prove the necessary language 
proficiency you have to present a language certificate 
issued by authorised bodies or undergo the IED online 
language assessment test. You must be of age in 
order to be admitted, nevertheless IED reserves the 
right to evaluate and accept admission to the course 
for students under 18 years of age.

HOW TO APPLY 

Click on Admissions button on our website in order 
to learn more on admission requirements, fee 
structure, and to start with the pre-enrolment 
process. An Admission Advisor will follow you step by 
step during the orientation, admission and enrolment 
process. If not in contact with an Admission Advisor 
yet, fill in the Apply online form to start the pre-
enrolment process.

VISA

If you are a non-European Union student residing in 
Italy for more than 90 days you are required to have a 
student visa. Student visas are issued by Italian 
Consulates in your country of residence. Check with 
the Embassy/Consulate in your country about the 
requirements and the best timing to apply for visa or 
contact our Internation Student Desk. On this 
purpose, upon the payment of the enrolment fee, IED 
provides with the Certificate of Enrolment and 
Accommodation Letter necessary for the visa process. 
In some nationalities may be required to pay the entire 
program cost as a condition before applying for the 
student visa.

CREDIT TRANSFER 

If you seek university credits you should contact the 
international education office at your home 
institution and find out the transfer credit procedure. 
IED provides all relevant course materials including 
syllabus, professor profiles, and official transcript of 
records in order to facilitate the transfer of credit and 
recognition of the course. 

HEALTH INSURANCE

If you are an extra EU student, you must have a 
private health insurance to cover your entire stay in 
Italy in order to ask for the Visa and apply for the 
residence permit. Once in Italy you can choose to 
register into the Italian Public Health System. 

SITE VISITS

Field trips are “tentatively” scheduled and may change
upon instructor availabilitay or guest speaker and 
venue scheduling. All visits will be announced in detail 
during the first day of class. Site visits are a component 
of this course and may occur outside of the regularly 
scheduled class time. Your participation is mandatory. 

PRACTICAL 
INFORMATION
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COURSE CANCELLATION

Courses that do not reach the minimum number of 
confirmed participants may be cancelled. If a course is 
cancelled, you will be notified by telephone or email 
and will have the option to select another course or 
request a full refund of all paid fees. 

COURSE MATERIALS AND SUPPLIES

Required materials for class workshops will be
provided. All personal printing is at your expenses.
We encourage you to bring your own laptop and
digital camera in order to work independently.

Photography Project
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Daniele Lari

SILENCE

Silence hangs over the film, melting the meanings and 
making the subjects timeless objects.

SILENCE

Silence hangs over the film, melting the meanings and 
making the subjects timeless objects

SILENCE



FACILITIES

Classrooms, common areas and labs are equipped 
with the latest technology and each campus has open 
computer workspaces with Mac OS X and Windows 
systems as well as all necessary softwares. Specialised 
laboratories for each subject are available so to 
conduct your research and work in.

HOUSING

IED provides you with a wide range of different 
housing options aimed at satisfying your needs
and budget. A dedicated office in each IED city, with 
qualified staff, will support you while you are 
searching your place to stay whilst studying at IED.

INTERNATIONAL STUDENT SUPPORT
 
Our International Student Desk will support you 
through the procedures concerning the Residence 
Permit, which must be requested within 8 working 
days from your arrival in Italy. Furthermore we assist 
you with the following issues: visa, health insurance, 
public transportation, opening a bank account, 
request of tax code.

FOR MORE DETAILS

IED Firenze
Via Bufalini, 6/R,
50122 Firenze
Phone: 0039 055 29821

STUDENT
SERVICES
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ied.edu/florence

https://www.ied.edu/ied-locations/florence


50 YEARS 
OF EXPERIENCE
INTERNATIONAL 
NETWORK
11 LOCATIONS
AROUND THE WORLD
10000 STUDENTS 
A YEAR
+100 NATIONALITIES
UNDERGRADUATE,
MASTER, SUMMER,
SEMESTER 
AND CONTINUING
EDUCATION 
COURSES
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