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Filippo Selden 
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1 year, full-time

Milan

English

A GREAT BRAND IS 
A STORY THAT’S NEVER 
COMPLETELY TOLD.”
SCOTT BEDBURY

“

24
th  ED

ITI
ON

Students from the previous editions 
of the master course collaborated with:

Academic Partner:
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MASTER COURSE
IN BRAND MANAGEMENT
AND COMMUNICATION

Management, design attitude, business orientation and strategic vision 
are the distinctive features of the Master course in Brand Management and 
Communication. Developing brand projects at IED is not just about realising 
projects, it is about accepting a challenge, observing the present, forecasting 
trends, and interacting with the most interesting international companies. 

For this reason, the Master course is organised in collaboration with 
Landor, one of the most important branding agencies at international level. 
IED School of Communication boasts a cross-disciplinary Advisory Board 
made of prominent professionals, an advanced observatory that fosters 
innovation on brand-related issues and contributes to trace the academic 
guidelines, in order to guarantee an up-to-date and market oriented 
educational pathway. Companies such as Pomellato, Campari, Ducati, 
Diesel, KFC, Persol, Lemonsoda, Vigorsol and Club Med, just to mention 
few, choose to share their values and expertise with IED students, to find 
a fresh and multidisciplinary point of view and to develop together 
a strategic project for their brand. 

In the two projects developed during the course, students are asked to work 
on real briefs given by important professionals with whom they establish an 
equal relationship, and develop projects that might find an actual application. 
The visiting to companies and agencies, which are aimed at deepening 
management issues and bringing out the distinguishing features of 
the involved brand, are designed in every detail and represent 
a fundamental part of the educational path.

Branding means creating, developing 
and managing brands. It is about differentiation 
within a competitive landscape, to engage 
people and generate relevance.
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In the digital era, communication has radically changed, forcing brands 
and agencies to readapt their approach and starting a process that is still 
ongoing, in which IED is moving as active subject always ready to listen.
Communication is crucial for all, and the Master course in Brand 
Management and Communication trains professionals who are able 
to create, manage and communicate a brand, showing an excellent 
command of creative language and technical-strategical processes. 

Hands-on is the expression that better represents the Master course, 
thanks to the close contact with the partner companies, which give 
students the chance to live direct experiences through meetings, projects, 
and on-site visits.

For a deeper understanding of this course, get an insight into the students’ projects by 
exploring the activities carried out by the students. Take a look at the projects realised 
by the former classes: ied.edu/master-in-communication

OVERVIEW

 The Master course in Brand Management and Communication 
 is aimed at graduates in humanities, social sciences, economics 
 or scientific disciplines, as well as graduates in creative disciplines 
 from design schools, or professionals with at least two years 
 of experience in the marketing and communication fields.
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Feel the ride with 5 senses
4D SIMULATOR

IED Master courses represent an experience that allows 
students to explore projects from the concept to the delivery, 
so to outline their own professional identity. 
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https://www.ied.edu/profession/brand-management-and-communication-get-an-insight


Some of the agencies and companies 
that activated internships in past 
editions:
AKQA , Alphaomega, Ambito 5, Ariston Thermo, 

Armando Testa, Attila, Auge, BCube, Bigfish, 

Big Spaces, Bottega Veneta, BTicino, Calvin Klein, 

Calzedonia, Canon, Cayenne, CBA Design, Ceres, 

Chapeaux, Cheil, Collezione Peggy Guggenheim, 

Condé Nast, Damiani, Deloitte Digital, Diesel, 

Doing, Dpr Eventi, Dude, Egg Eventi, F&P Group, 

Filmmaster Events, Futurebrand, Gas Jeans, Giorgio 

Armani, Gruppo Alessandro Rosso, Gruppo Fonema, 

Hachette Rusconi, H-Art, Heineken Italia, 

H-Film, H-57, Ilva Saronno, Independent Ideas, 

Itaca Comunicazione, Jimmy Choo, Key Adv, 

Landor, La Sterpaia, La Triennale, Leagas Delaney, 

Leo Burnett, Les Copains, Live Nation, L’Oréal, 

M&C Saatchi, Magnolia, Maison Margiela, 

Maximilian Linz, McCann Eriksson, Mediaset, 

Moncler, Mondadori, Morellato, Ms&L Italia, 

Nestlé, Nike, Ogilvy, Onward Oxoru Group, 

Paul Smith, Piano B, Piquadro, Pomellato, Publicis, 

Publicis Modem, Rcs, Redbull, Replay, Rmg Connect, 

Robilant  Associati, Saatchi & Saatchi, Samsung, 

TBWA, Teikna Design, The Others, Tita, Undercolors 

of Benetton, United-Grey, Univisual, Versace, Vileda, 

Vivo Concerti, We Are Social, Young & Rubicam.

This educational pathway provides high 
quality experiences allowing students to 
meet the main players of the chosen field 
of study, to strengthen their competences 
and to acquire new ones, towards the 
progressive definition of their future. 

The Master course in Brand Management 
and Communication, in its past 23 editions, 
trained a strong community of branding 
experts, among which Brand Managers, 
Product Managers, Brand Strategists, 
Account Managers, Brand Consultants, 
and Strategic Planners. Professionals 
who are building extraordinary careers 
in European and global contexts, such as:

Catalina Cadenah
Strategic Planner - McCann, Lisbon 
“I’ve had the opportunity to meet great 
people along the way, to feed myself 
with new experiences and put into action, 
mature, change and exchange my 
professional and personal perspectives 
of the world.”

WHAT’S NEXT
Working with internationally renowned 
professionals, becoming aware of the real working 
dynamics, acquiring new contacts and getting 
into a network: these are the main achievements 
of IED Master students. Pr
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Monica Karam 
Regional Senior Brand Manager - NIVEA 
Beiersdorf
“A sneak peak into the world of brand 
management. The perfect place to learn 
from real life examples and get exposure 
to international companies and great 
leaders around the world.”

Camila Mercado Idarraga 
Marketing Manager - Accenture, 
Colombia/Peru
“This master brings together the best 
of the academic and the real world. 
The holistic approach combined with 
a multicultural class, for sure, will give you 
the perfect idea of how to become a world 
brand leader. If what you are looking for is to 
know how it is the branding world out there, 
while having a good time with people from 
all over the world, this is the place to be. “

Jana Uhlarikova
Global Account Director -  Anomaly, 
previously Global Account - Leo Burnett, 
International Account Manager - Publicis
“The Master in Brand Management 
and Communication was instrumental 
to start my career in Advertising in Milan. 

It provided me with ground knowledge 
and solid network that helped me 
break into this highly competitive field. 
The teachers were outstanding 
professionals and great inspiration.”

Apoorva Uniyal
Senior Marketing Associate - PUMA
“If a well rounded approach to branding 
is what you are looking for, then you 
are in the right place my friend! 
This was one of the best educational, 
cultural and developmental phase of my life. 
The Master course in Brand Management 
and Communication gave us a structured 
approach to branding. Classes conducted 
by industry professionals made sure we were 
learning about the current market scenario 
and not some old text book theories. 
A team of branding teachers allowed us 
to go beyond our desires and capabilities. 
This experience made me balance between 
my creative thinking and organisational 
capacity, essential for my future 
branding career.”

See the news and the ex-students on IED MASTERBRAND 

Facebook, Instagram, LinkedIn, YouTube and Twitter pages.



ALUMNI
More than 350 professionals now working 
in major companies at world wide level

RAMON
LOEWS HOTELS

RICARDO
BARROWS

MARIA
COMPAGNIA DE CHOCOLATE

PEDRO
NIKE

CAMILA
ACCENTURE

CATALINA 
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MANUEL
GMBH FRANCESCA

GUCCI

ZAIGA
OMNICON

MEHTAP
FABER CASTELL

RAKEL
LANDOR

MONICA
NIVEA

APOORVA
PUMA

JOE
JOSCO GROUPJANNE

VERSACE

BRUNA
SAATCHI&SAATCHI

GREICE
CDA BRANDING

NICCOLO’
YOOX

LETIZIA
AMAZON

DILETTA
PAUL SMITH



ASSESSING THE LANDSCAPE
Prework (Strategic Marketing)
Consumer insight
Branding in BtoB and BtoC
Branding vs industries
Budgeting

Application
Researches
360° analysis
Product
Targeting
Competitive arena
Trends
Assessment: GAP analysis, conclusions, 
Market Positioning

BRAND STRATEGY
Tools & Methodology
and Strategic Platform
Brand DNA by LANDOR

Advanced Strategy
5 Senses
Customer journey
Architecture
Partnership and innovation

Brand Principles
Brand guidelines
Business guidelines
Product guidelines

BRAND EXPRESSION
Outside
Look & feel
Naming & verbal
Strategic design
Identity, corporate vs product branding
Sound branding
Branded enviroment and retail

Inside
Internal branding
Brand engagement

BRAND IMAGE
Brand Communication
Strategy
Creativity and actions
Branded content and entertainment
Relationship
Field and events
Media strategy, planning & management
Results and data

Brand Reputation
PR and digital PR
Reputation management and crisis
Rankings

CREATIVE 
THINKING WEEK
Creative mindset
Innovation
Design thinking

The Master course combines lectures, exercises, case histories, workshops 
and projects developed in partnership with companies and agencies, 
individually or in groups. The didactic pathway is closely linked to the 
professional world thanks to the collaboration between partners and faculty. 
A synergic team, composed by professionals coming from the main companies, 
agencies and consultancy firms, supports students throughout an intense, 
interactive and increasingly complex study plan. 

The course trains professionals specialised in brand creation and management 
through a multidisciplinary approach in business, strategic marketing 
and communication areas. During the course, students analyse the 
contemporary economic and cultural scenarios by focusing on the strategic 
aspects of communication, on the marketing tools and on knowledge 
of the branding processes. 

Students develop the skills required to identify their reference target and 
its typical behaviours. Moreover, they learn to define product and retail 
strategies, innovation and markets, in order to elaborate the branding 
strategies. A comprehensive journey that takes into consideration the 
different steps of the process: from definition of brand equity - by establishing 
the brand values and positioning, and by planning the strategic marketing 
activities - up to the actions aimed at developing and supporting the brand. 
At the end of the course, a dedicated module is focused on personal branding: 
from counseling and personal target to the tools required to realise a 
self-representation with the most suitable tools - video, paper, web - 
that are  used to present successfully a project in front of an audience. 

METHODOLOGY AND STRUCTURE PROGRAMME
The Master course, divided into eight modules, 
deepens the discipline of branding and is developed 
through cross-disciplinary teachings and group 
activities. The programme includes two real are 
projects assigned directly by companies and 
evaluated in a professional context.



FACULTY

SCIENTIFIC COORDINATOR

Elena Sacco
She has been working since many years in Milan, Paris, London and Geneva 
for important branding and communication international agencies - such 
as Publicis group, Young&Rubicam brands, Landor, Wunderman - putting 
her signature on international branding projects for companies such as P&G, 
Marazzi Group, Azimut Yachts, Jacuzzi, Barilla, Giorgio Armani, Natuzzi, 
Atkinsons, and Wella, amongst the others. In 2009, she chose to become 
a Consultant, founding the MarComm Consultancy department of Studio 
Sacco in Milan and, among the several experiences, she can list the one 
as Communication Director at Boscolo Hotels.  Member of juries and several 
Advisory Boards such as Golf Club Villa Carolina, Fandango Club and Dude.  
She is author of Brandrevolution, Lupetti Editions. Since 2015 she is 
the Director of Communication School at IED Milano.

DIDACTIC COORDINATOR

Filippo Selden
Enthusiastic expert in marketing, communication and digital branding. 
He started working in the early days of the digital boom, also contributing 
to the creation of eDay, the first free customizable newspaper. 
Following one of his greatest passions, he moved to the music business. 
As Marketing Director in the world’s largest record companies, Universal 
and EMI, he successfully accomplished the launch of new Brands, decisive 
licensing deals and a modern 360° exploitations of their immense catalogue. 
He collaborated as a Blogger to the prestigious web-magazine Advertising Week 
and he was a member of the journalist jury at the Cristal Festival in 2014. 
He is currently the CEO of Advance Medical, market leader in the optical field. 

IED faculty consists entirely of professionals able to teach 
theory and practice, through case histories and project works 
in collaboration with companies that allow participants to 
meet directly the job market.

BUSINESS 
FOR BRANDING
Principles
Workflow, project 
management
Protagonists
Roles and Responsabilities
Proposals

Business Development
Agency management
Pitching

PERSONAL BRANDING
Career Consultancy
Resume and CV
Counselor programme
Orientation: career service 
+ Coordinator meeting
Job interview coaching

Personal Skills Training
Public Speaking
Time management
Team building and conflict 
management

Personal Tools Training
Keynote
Videos (Premiere + iMovie)

LEARNING ON THE SPOT
Executive Week
A series of meetings 
with top Managers

Brand Champions Day
Meeting with top Alumni

Luxury Week
A series of on-site visits 
with top Managers 
guidance
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PROFESSORS

Marco Bandini
Head Of Strategic Planning -Wunderman 
Thompson

Alan Cassini
Sales & Marketing Director - Vidiemme 
Consulting

Gordon Cesareo 
Design Lead and Client Partner - Interbrand
Previously Independent Designer 
and Consultant, Creative Director - Design 
Board and Design Director – Landor

Carla Ferrero 
Career Consultant

Lorenzo Foffani
Head of Strategy - AKQA Italia 
previously Head of strategy - DUDE
and Creative Strategy Lead - Imagination

Hoang Huynh  
Head of Service Design and Customer 
Experience - Value Partners

Nikolas Kallmorgen 
Trainer & Event manager - Plan Be 

Stephanie Leix 
Director, Head of Creative 
& Media - Kantar Millward Brown

Antonio Marazza 
General Manager - Landor Milano 

Martina McCloskey 
Senior Quantitative Researcher - People 
- The research partner 

Filippo Mutani
Head of planning & Founder - Q naked ideas
Former Strategic Planning Director - DDB 
Milano and Publicis Milano

Sergio Novello
President and CEO - Sonepar
Previously CEO - Carrier Toshiba

Zia Patel 
Consultant Digital strategy 
Director - Possible

Laura Peli 
Career Consultant 

Steven Picanza
Co-Founder - Latin & Code, 
Global Brand Strategist 

Claudio Ribeiro 
Senior Brand Strategist - Sartre Gumo 
Branding GmbH 

Lori Rosenwasser
Director - Plum Brands
Previously Brand Engagement Global 
Director - Landor San Francisco

Matteo Sarzana
Italy General Manager - Deliveroo
Previously General Manager - VML, Young and 
RubicamBrands Group, Zooppa|HFarm Group

Francesco Tortora
Global Group marketing Head - Ariston  
Previously Brand Director - Gillette in P&G 
between Italy, Belgium, Switzerland, 
France and USA

Sasha Vidakovic
Founder and Creative Director - SVI Design
Previously Creative Director - Conran, Landor, 
Enterprise, Interbrand  

Patricia Weiss
Jury Member - Cannes Lions 
and Crystal Festival
Branded Entertainment and 
transmedia communication Expert 
and Founder - Branded Content Marketing 
Association, South America

IED reserves the right to make any change in relation 

to the didactic needs or those of the school itself.

Some of the professionals involved 
in the past editions of the Master 
course: 
Matteo Battiston - Luxottica 

Sabina Belli - Pomellato

Patrizia Bolzoni - Sergio Tacchini

Giorgio Boscolo - Boscolo Hotels

Martina Caironi - Paralympic Champion

Carlo Carollo - Samsung

Roberto Chieppa - Fastweb

Luca Colombo - Facebook 

Marco D’Alimonte - Tesla 

Nicola Farinetti - Eataly

Antonio Fazzari - P&G

Marianna Ghirlanda - BBDO

Salvatore Ippolito - Twitter

Antonia Klugmann - Chef 

Franco La Cecla - Anthropologist

Alicia Lubrani - Samsung

Simona Maggini - Young & Rubicam

Ottavio Missoni jr. - Missoni

Marco Paglia - UX Designer 

Andrea Rosso - Diesel

Diego Sgorbati - Tucano Urbano

Santo Versace -  Versace

Benedetta Zegna - Ermenegildo Zegna



IED Career Service aims to support 
students in their contacts with the world of 
work through relationships with companies, 
agencies, freelancers, and a customised 
activity of tutoring and monitoring. 
During their path, students can take 
advantage of a bespoke activity of support 
and monitoring. They also have the 
possibility to meet external companies 
and participate to selection interviews for 
activation of internships or collaborations
once the study path is over.

Moreover every year IED organises the 
Career Days: targeted meetings with 
companies and agencies aimed at the 
selection and search of profiles
to join their teams. Students have the 
chance to present their own works 
highlighting their motivation, creativity 
and aspirations.

PARTNERS 

3M, Accenture, Adidas, Alessi, Alfa Romeo,
Amnesty International, Apple, Arnoldo
Mondadori Editore, Aston Martin, Barilla,
Benetton, BMW, Bottega Veneta, Bulgari,
Calvin Klein, Canon, Campari, Cappellini,
Coca Cola, Damiani, De Agostini, Diesel,
Dior, Dolce&Gabbana, Ducati, EDI Effetti
Digitali Italiani, Edizioni Condé Nast,
Emergency, Emilio Pucci, Endemol Shine
Italy, Ermenegildo Zegna, Fendi, Ferrari,
Ferrero, FIAT Chrysler Automobiles, Flos,
Fontana Arte, Ford, Fox Italia, Freeda,
Gianni Versace, Giorgio Armani, Herno,
Hewlett Packard, Honda, IBM, Illy, Ikea,
Inditex Group, Jaguar, Jil Sander, JINGLE BELL
Voice & Music, JWT, Lamborghini, Lancia,
Lavazza, Lego, Leo Burnett, Louis Vuitton,
Luxottica, Marni, Maserati, Martini,
Max Mara, Mediaset, Microsoft, Milestone,
Missoni, Moschino, Movimenti Production,
MTV, Nestlé, Nike, Nintendo, Nivea, Piaggio,
Pirelli, Pixar, Polaroid, Pomellato, Prada,
Proxima Milano, Puma, RCS, RAI, Redbull,
Renault, Roberto Cavalli, Salvatore
Ferragamo, Sergio Rossi, SKY, Sony,
Swarovski, Swatch, Tbwa, Tod’s, Toyota,
Universal Studios, Valentino, Volkswagen,
We Are Social, WWF Italia, Yoox.

CAREER SERVICE

IED is a 100% Italian excellence as well
as an international network with campuses
in Italy, Spain and Brasil.

170 academic partnerships spread
over Europe, Asia, USA, Canada, Australia,
New Zealand and South America. Many of 
these partnerships allow Undergraduate 
students to participate to the Exchange 
Study Program and Erasmus+, attending 
a semester abroad.

Moreover, IED is member of a wide-ranging 
academic and cultural network:
CUMULUS – International Association
of Universities and Colleges of Art, Design
and Media; ELIA - The European League
of Institutes of the Arts; WDO – World Design 
Organization; ENCATC – European Network 
on Cultural Management and Policy.

IED also keeps relations with various
international Universities and Academic
Associations, including: ADI - Associazione
per il Disegno Industriale, NAFSA - Association 
of International Educators, EAIE – European 
Association for International Education.

The international dimension and vocation
are also confirmed by the presence of
students coming from over 100 countries.

IED is a place of fruitful exchanges
and confrontation between different
cultures and contributes to training
a new generation of professionals ready
for entering the contemporary market.

ALUMNI

Over 120,000 former students. A global, 
multicultural and interdisciplinary 
community: a place of exchange, 
communication and bespoke services,
an incubator of opportunities, relationships
and visibility. Whoever spent also a short 
time in IED classrooms, through the 
dedicated platform, has the chance 
to get in touch with the whole alumni 
community, coming from international 
contexts. Registered alumni can find out 
more about IED network, receive invitations 
to events, initiatives and exclusive 
community seminars. Last but not least 
through this platfrom alumni are being 
informed of a selection of dedicated job 
offers.

AN INTERNATIONAL NETWORK



MASTER COURSES
The Master courses  are strongly rooted in the Italian 
design cornerstones as curiosity, enterprise and growth. 
Such mindset guarantees a combination of skills, technique 
and creativity to give more and more effective answers 
to those who want to excel in the fields of creativity 
and management. Designed in collaboration with 
companies, Master courses prepare for the job market 
and allow to build your own professional identity.
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COMO * At Accademia di Belle Arti 
Aldo Galli.
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PRACTICAL INFORMATION

QUALIFICATION 
Attendance is mandatory.  At the end of the 
Master course, enrolled students who 
successfully attended at least 80% of each 
course, receive a IED Diploma. To get the 
certificate students must pass all exams and 
demonstrate commitment in developing a 
successful Final Project. An examination board 
awards the student’s final grade marked – 
according to Italian ranking reference system, 
min 66, max 110 with honors.

ENTRY REQUIREMENTS 
The application form can be sent by anyone 
who holds a First Level Academic Diploma, a BA 
Degree or other equivalent qualification 
(graduates of private schools at University 
level) or with an equivalent professional 
experience in the disciplinary area of the 
course. Grad students may also participate, 
provided that they get their degree by the date 
of discussion of the final project.

LANGUAGE REQUIREMENTS
This Master course is taught in English. 
To ensure course contents are fully 
understood, IED demands applicants a B2 level 
- equivalent to IELTS 5.5 or TOEFL IBT 68. In 
order to demonstrate the required language 
proficiency, non-native speakers have to 
submit a language certificate 
or undergo a language test run by a IED 
representative.

DEADLINE
Applicants are strongly suggested to complete 
the enrolment process at least 30 days before 
the beginning of the selected course.

SELECTION AND ADMISSION
To start Master admission process applicants 
must log in to the reserved area with their 
credentials, upload the documents required 
for admission to the course and complete the 
personal information.  An Admission Advisor 
will support throughout the course selection, 
admission and enrolment process. Applicants 
can get the login credentials by sending a 
request email to the Admission Advisor. 
If not in contact with an Admission Advisor 
yet, fill in the “Apply online” form to receive an 
email with useful references and information 
about the selected course. By replying directly 
to the message the process goes ahead and 
credentials will be sent. The documents 
needed to start the selection are:

• pre-enrollment form, available in the 
personal area;
• a letter of motivation in the language of 
the course;
• updated CV;
• a copy of the Bachelor’s degree if 
available;
• transcripts of university exams;
• ID or passport;
• self-certification of residence;
• tax code.

IED Master’s degrees establish limited 
enrolments. Once the upload of all the 
documents has been completed and the 
suitability for the chosen course has been 
verified, applicants will be invited to a 
motivational interview aimed at deepening 
and evaluating the skills acquired during 
previous studies, the qualifications and 
marks obtained, any professional 
experiences made, individual aptitudes/
motivation as well as verifying the proper 
knowledge of the course language. 

ENROLMENT 
Once the selection step is done, applicants 
will receive the certificate of admission and 
the regulations to sign and upload in the 
personal area. At the same time, they can 
pay the balance of the registration fee, thus 
reserving a place in the classroom.

SCHOLARSHIPS 
AND FACILITATIONS
IED supports young creatives thanks to a 
policy of economic facilitations and 
scholarships. Moreover Italian students may 
take advantage of subsidised loans.

ADMISSION OFFICE
IED Admission Office offer steady assistance 
to students asking for more information. 
They help you to find out more about IED and 
choose the best course, providing detailed 
information on courses organisation, 
contents, goals and future job prospects.

ACCOMMODATION 
IED provides support to all students 
looking for accommodation through 
dedicated service providers. Most of the 
accommodation options available are easy 
reachable from IED schools. IED Admission 
Advisor may give further details. 

OPEN DAYS
Open Days are great opportunities 
to meet, on-site or online, coordinators, 
business partners and IED staff, find out 
more about the contents and professional 
opportunities of a Master course’s 
programme at IED and take a look 
at the school.

INFO
IED Milano
Via A. Sciesa, 4 - 20135 Milano
t. +39 02 5796951

Brand Management 

and Communication

USEFUL LINKS

ied.edu/apply-to-master 
ied.edu/pricelist-master
ied.edu/financial-aid
ied.edu/services
ied.edu/accommodation-in-milan
ied.edu/alumni

https://www.ied.edu/study-in-italy/how-to-apply/master
https://www.ied.edu/study-in-italy/how-to-apply/master
https://www.ied.edu/profession/scholarships-and-facilitations
https://www.ied.edu/study-in-italy/general-informations/services-for-students
https://www.ied.edu/accommodation-in-milan
https://alumni.ied.edu/


50 YEARS 
OF EXPERIENCE
INTERNATIONAL 
NETWORK
11 LOCATIONS
AROUND THE WORLD
10000 STUDENTS 
A YEAR
+100 NATIONALITIES
UNDERGRADUATE,
MASTER, SUMMER,
SEMESTER 
AND CONTINUING
EDUCATION 
PROGRAMMES
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All the images used are students’ projects or the result 

of collaborations with companies.
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