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Project Prodir Strategy and Collection by M. Bonanni,
G. Franchi, V. Pesci in collaboration with Prodir
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Students from the previous editions
of the Master course collaborated with:

Title

1st Level Master’s Degree
in Design*

Scientific Coordinator

Federico Chicco Ferretti

Didactic Coordinator

Dagmara Siemieniec

Internship

Curricular

Starting date

January

Duration

1 year, full-time

Location

Milan

Language

English

* This Master is validated
by Italian Ministry for
Education as 1st Level
Master’s Degree and
awards 60 CF.

”

MASTER COURSE
IN DESIGN
Design is about how you react to what you don’t
know, more than based on what you know.

STRATEGY

EXECUTION

Business goals defined,

Strategies defined, direction

Designed executed

strategies for getting

set for design development

to strategies

Design Brief

Final Design

there not defined

Not single projects, clients and students but the variety
of the projects, clients and students represents the raison
d’être of this Master course.
The confidence to face and be comfortable with the unknown
and the ingenuity to treat every challenge as an opportunity
to improve people’s life are the aim of our effort.
We spend an entire year to get rid of pre-concepts, to start
a sentence with WE instead of I, to begin a project stepping back
instead of jumping to conclusions, to embrace failure, to be intentional
and restlessness and look for the new in what seems obvious.
Project Brief

A long journey to appreciate design not as a profession
but as an inevitable instinct to improvement.
Federico Chicco Ferretti

Problem

Problem Set

Problem Solved

OVERVIEW

ALUMNI

IED Master courses represent an experience that allows
students to explore concepts so to define their own
professional identity.

Some of our professionals now working in
major companies at worldwide level.

PROFESSIONAL PROFILES
STRATEGY

1st Level Master course in Design trains a new generation of designers and
strategists who are ready to approach problem solving by facing consumers
and clients needs in a design process. The course offers the opportunity
to examine different production systems. Participants are continually
stimulated and encouraged to develop their own design methodologies,
in order to produce unique design concepts responding to market demands.
Throughout the use of contemporary languages and expressions, future
scenarios are reached and transformed into innovative design solutions.
The Master course is based on an interdisciplinary team approach,
as in the best design agencies and think-tanks.
The curricular internship constitutes the achievement of the course
as it offers the possibility to alternate a professional experience
to the academic study programme. In order to facilitate the choice
of professional opportunities,the curricular internship can be carried
out in studios/companies - corresponding to the courses objectives - or
“on campus” through a professional simulation project.
The Master in Design is open to Italian and international graduates
who have completed a degree in one of the following disciplines:
Design, Architecture and Engineering. Profiles from Economics
and Humanities studies may be evaluated.

Alumni:
Serena Bonomi

Guido Fanfoni

Garghi Deoghare

Attila Veress

Innovation Manager

Customer Experience

Industrial and Strategic

Design Innovation

- NAPAPIJRI

and Service Designer

Designer - PEPSICO

Consultant

- UNICREDIT
Mattia Rigoni

Guglielmo Urso

Abreu

Paolo Pennati

Product and Strategic

Design Innovation

Strategic Innovation

Customer Experience

Designer - RIZOMA

Consultant

Specialist - PIAGGIO

and Service Designer
Bodin Hon, Dilara Kan

Marcello Marino

Service and Product

Design Innovation

Domiziana Rozza

Design Consultants

Consultant

Service Designer

- YELLOWDOT DESIGN

Luiz Otávio Moreira

- UNICREDIT

- GENERALI ASSICURAZIONI
Michele Antonelli

For a deeper understanding of this course, get an insight into the students’ activities
and projects by exploring the activities carried out by the students.
Take a look at the projects realised by the former classes: ied.edu/master-in-design

EXECUTION

Design Strategist
and User Experience
Designer
- OPNEKNOWLEDGE

Project Light Mobility by L. O. Moreira Abreu
in collaboration with Piaggio

WHAT’S NEXT
Working with internationally renowned
professionals, becoming aware of the real job’s
dynamics, acquiring new contacts and getting
into a network: these are the main achievements
of IED Master students.

This educational pathway provides high
quality experiences allowing students to
meet the main characters in the chosen field
of study, to strengthen their competences
and to acquire new ones, towards the
progressive definition of their future.
Many companies choose to share their
values and expertise with IED Design
students in order to find a different, fresh,
and, above all, multidisciplinary point
of view. Riccardo Gobbo, Brand Manager
at Ferrarelle, gave us this explanation:
“The possibility to develop this project with the
IED Master in Design is a big opportunity to have
point of view from people coming from the world
of design who are able to find solutions and to
match them with our needs”.
The Master course in Design, in its 15 past
editions, trained a strong community
of design and innovation experts.
Professionals who are building
extraordinary careers in European
and global contexts, such as:

Luiz Otávio Moreira Abreu
Strategic Innovation Specialist - Piaggio
“I believe that this Master will forever
play an important role in my life.
It gave meaning to a desire I couldn’t define
previously - I longed for finding value in the
products I made when I should be making
things from the values I was searching for.
I learned throughout my year there that
this difference can be extremely powerful...
But this intense year didn’t just prepare me
to create, it also taught me so much about
myself: how to be better prepared to what
was next; how to work in teams with people
of such a diverse and singular backgrounds;
how to cope with my emotions and mood
swings. It made me able to raise the bar
higher than I ever thought capable of;
made me capable of stretching my stamina,
of finding empathy for complete strangers,
of being not only a better designer but also
a better person. I’ll always be grateful to IED
and its people, staff and faculty members,
for giving me so much more than I expected.”

Mattia Rigoni
Product Designer - Rizoma Srl
“It’s been months in which I understood
the right approach towards any project,
and the importance of a wider view towards
the entire design process and not just focus
on the product. The Master course in Design
Strategy helped me to reinforce and support
the project through a deep research based on
people, and I mean people not as users but
as humans. Design without people doesn’t
exist. Now all that I have learned helps
me to give credibility to every single project
in which I participate and it’s an added value
for the company in which I work.”

to overcome trendy labels in the field and
to develop an always upgradable sensibility.
Key words of the course for me are coherence,
empathy and boldness. The Master course has
represented a big chance to prove myself not
just my points of strength but especially my
lacks and to work on top of these, supported
by a team of high level and passionated
professionals and stimulated by brilliant
classmates with heterogeneous backgrounds.”
Some of the agencies and companies
that activated internships in past
editions:
3M, Aksu/Suardi, Antonio Citterio Design,
Artemide, Baolab, Briko, BTS, Carlo Colombo, Denis

Guido Fanfoni
Customer Experience
and Service Designer - Unicredit
“A challenging year, full of stimuli and learning
tools. The pragmatic approach is the core
of the course, with the opportunity to learn
and test yourself not just as a student but as a
design consultant by working with real clients.
A full immersion in design not as an output,
but as a mindset able to create a strategic
approach from problem setting to problem
solving. Design as an approach allows

Santachiara, Doing, Fabio Verdelli Design Studio,
Fablab, Febal, Fontanot, Gaia, Giorgio Martino
Studio, Gordon Guillaumier, Grohe, Gucci,
Inoda+Sveje, Jacuzzi, Kartell, Lucchese Design,
Luceplan, Mariosway, Midea, Mondora, Moroso,
Nio Cocktails, N.o.w. Architecture & Design Lab,
Novartis, Piaggio, Prodir, Rizoma, Ronen Joseph
Studio, Scoprega, Stefano Boeri Architetti, Stentle,
Studio Volpi, Tecnargilla, Thun, Trussardi, Tvs,
Unicredit, Valerio Sommella Design Studio, Valley,
Verallia, Vibram, Wellmade Factory, Whirlpool,
Who Made Design Lab, WSCM, WT Studio.

METHODOLOGY AND STRUCTURE
The philosophy of the course, project and clientbased, is to lead participants from design thinking
methodology towards experimentation and practice.

Methodology
In the latest two decades, design impact
moved from objects (product design) to
experience (UX design), passing through
service (service design). Nowadays design
is developing into a discipline finalised to
conceptualisation, realisation and
improvement of specific solutions for:
• Services
(i.e.: distribution, POP, packaging)
• Products
(i.e.: interface design, design
language,CMF)
• Company configuration
(profit model, network, structure
and processes)
• Offer
(a system of products and their
performance)
• Brand
(i.e.: visual identity, communication)
• Experience
(customer engagement, brand,
channels and services).

The Master course is structured as an
experimental path through which students
are able to experience and put into practice
the mind-set gained during the course
by facing real-life projects and business
situations, applying principles of both
teamwork and learning by doing.
The course main philosophy is client-driven.
Strong links with main firms, both Italian
and international, enable external
knowledge and skills in terms of design,
case-studies and business strategies.
At the end of this Master course, participants
have increased their personal overview
and are then able to face projects not only
from production and technical point of view,
but from a more important strategic
and systemic perspective.
Students acquire the ability to imagine
scenarios and complex ecosystems of brands,
products and services. They also learn to use
ethnographic research tools to understand
values, attitudes and people desires.
In conclusion, a design thinking methodology
converts “designing for” people into
“designing with” people.

Professionals interacting with students
Coordinators: Designers and Supervisors
of the didactics. They manage all relations
with companies, syncs methodological tools
according to the project, are in class to check
and align the didactics.
Eventually they participate, together with
partner companies, in the core moments of
any project - brief, work in progress session,
final presentation.
Academic Tutor: member of the didactic
staff, assists and supports participants in
the realisation of projects with companies.
Project Leader Advisor: each project has a
reference Professor carefully chosen for his/
her skills in a specific field. This person is the
reference for a suitable project development
and leads students in reaching the goals
demanded by the company’s brief.
Furthermore he plans other teachers lessons
according to the Coordinator scheme.

Nurture courses Professors: they are in
charge of sharing and discussing projects
with the different teams, “nurturing”
students with incitement and inspirations.
Lecturers: allow participants to face and get
in touch with eminent design, economics
and business profiles, in order to increase
cultural influences to apply to project
themes.

PROGRAMME

Advisors, experts selected for their specific
knowledge and skills in different design
fields. In parallel, a series of nurture courses
which support projects through strategy,
technology and communication, are aimed
at fostering the personal and professional
growth of the whole team. Conferences and
seminars give students the opportunity to
come face to face with industry professionals
and agencies, important figures in the fields
of design, entrepreneurship, technology
and economics. Results of the Final Project
are presented at the end of the course
to a commission consisting of industry
professionals and experts.

Project Scoprega Air System by M. Marino
in collaboration with Scoprega

Structure
The preliminary phases of the Master course
covers themes related to design thinking
and relevant methodologies: methods
and User Centered Design tools.
Traditional lectures, workshops and
laboratory sessions are structured in parallel
in order to allow participants to be aligned
to same cultural and design tools.
Students then deal with the different
phases of the design process, consisting
of experimental and interactive work-flows
(each with differing aims, complexity
and objectives). During all the projects,
participants are supported by Project Leader

PRELIMINARY INTENSIVE COURSES
Design Methods
The aim of this course is to cover the vast
array of design methodologies that are used
throughout the Master course. It explores
the culture of team work as a successful
design asset and then moves on to provide
greater insight into the methodology of
Design Thinking, a powerful tool for
innovation, Design Strategy, input and
output. The course explores also the
methodology of Double Diamond (see pp.
10-11) as a converging and divergent design
thinking process. The teaching also analyses
tools used for the creation and management
of innovation processes (e.g. customer
journey, prototyping franken models,
resonance testings, qualitative
ethnographic research, storytelling).
Design Elements
The aim of this course is to acquaint
students with the physicality of design
(expression, proportions, composition,
details), through the correct use of skills to
judge aspects such as ergonomics, usability
and affordability of the product. Students
analyse the relationship among function,
form and product architecture, enhancing
design language and design style and
demonstrating the importance of both
conveying a personal style and following
the design style of a business/agency.
The course also provides an advanced
overview of stylistic expressions

and their scope (supernormal,
minimalism, emotional design etc.)
History and Culture
This intensive course is designed
to align students coming from diverse
backgrounds with current design trends.
It starts by covering the Italian design
industry, a system characterised
by individual Designers and agencies,
who have told the story of the last
century in an indelible manner.
The course also deals with the converging
influences of different design cultures,
showing how they have converged to create
a special cultural mix, meaning design
can have both a local and global perspective.
In terms of new design scenarios, the course
highlights the existence of analogue
and digital ecosystems and the importance
of both brand service and brand experience.
NURTURE COURSES
Communication Lab
Effective design communication
is a fundamental skill crucial for design
professionals, either in the sharing
of information within a team, or in terms
of communicating projects to clients.
This course aims to equip students
with the necessary skills to manage
and disseminate information of
differing natures (making sense
out of chaos) and effectively synthesise
information (problem solving).

The course covers strategy of design
storytelling through use of different
narration tools such as verbal and digital
storytelling and use of graphic tools.
Emergent Technologies
This module offers a level of cultural
enrichment by providing technology
scenarios, where those who are at
the forefront of research technology
serve as examples to help deepen students’
knowledge of themes inherent to design.
Students face the issue of identifying the
correct production processes for a particular
product under development, for design to be
as efficient as possible. This course also covers
a new cultural approach to design through
the application of Design Life Cycle principles.
Design Management
This course covers brand and product
strategies. Keeping a keen eye to customer
needs, project teams are in charge of
defining strategies in order to determine
the correct competitive product positioning.
Particular focus is given to the brand
experience, considered as a valuable tool
in creating a global definition for a product.
PROJECTS
Project partners supply students with
a brief, discussing the work in progress
with them as well as evaluating the final
presentation as part of a panel comprised
of lecturers and external experts.

Design 1
The first project looks at the product
in terms of the relationships that exist
among brand, distribution, design
and the Maker and DIY movements.
Students cover the business strategies
for product and portfolio, competitive
analysis, strategy distribution and online
communication. In order to conceptualise
the product, a combination of primary and
secondary research is used, to understand
the socio-cultural context (trend & lifestyle)
and the user need (through an introduction
to ethnographic-based research).
Design 2
The second project covers the theme
of brand distribution through the
study of technological, production and
socio-cultural context (habits, behaviours,
trends), with the aim of identifying the
correct product and design portfolio.
Students gain a deeper understanding
of online–offline relationships and,
in order to identify distribution and
communication strategies, a combination
of primary and secondary research
and an ethnographic approach
of user-research is used. Students learn
to identify the relationships between brand
guidelines and design guidelines, between
design language and management
of product portfolio.

Design 3
The third project focuses on the
relationshipamong brand communication
and perception, service and distribution,
product and portfolio.
This is achieved through the understanding
of entrepreneurship and business strategy,
as well as technological, productive
and socio-cultural contexts. Students
perfect their research skills applying a
combination of qualitative and quantitative
research techniques also using an
ethnographic based approach of (advanced)
user research in order to conceptualise,
develop and implement a design product.
Final Project
During the Final Project, students need
to demonstrate the acquisition of a design
thinking mindset and a flexible innovation
process thought, the ability to work
autonomously within a team and to have
the necessary skills to communicate
in both a concrete and impactful manner.
CASE HISTORIES
AND INTEGRATED ACTIVITIES
Meetings with professionals from various
design, artistic and industrial sectors
expand students’ skills and perspectives,
and provide a forum for students to discuss
their own designs and consider new
stimuli from an innovative perspective,
in collaboration with industry stakeholders.

Case Histories
Meetings with professionals from design,
art and companies aim at enriching
students’ skills and perspectives, enabling
them to explore new points of view
and challenges.
Onsite Visits
During the Master course, guided visits
take place. These include visits to key sites
of Italian design, such as international
exhibitions, studios, production sites,
museums and showrooms.
Curricular Internship
A curricular internship is included
in the course, as it is essential
for an overview of a company dynamics.

HOLISTIC MINDSET
Sustainability / Innovation / Experience
DIGITAL

PHYSICAL

Product
Service
Brand

EXECUTION
STRATEGY
Trends

People

Technology

Business

Paradigm

Society

Environment

Economy

Workshop activities

FACULTY
IED faculty consists entirely of professionals able to teach
theory and practice, through case histories and project works
in collaboration with companies that allow participants to
meet directly the job market.

SCIENTIFIC COORDINATOR
Federico Chicco Ferretti
Founder and Head of Design Innovation Center at Midea Group
In more than 20 years of experience in leading global innovation consultancies,
Chicco has been playing a key role in leading both tactical and strategic
innovation programmes helping to wrap business scenarios around
people’s desires and dreams. He had excelled in the creation of innovative
and meaningful concepts, products and services solutions for different
international clients such as: 3M, Allsteel, BIC, GM, Guzzini, Haier, Moleskine,
Motorola, NEC, Pirelli, Samsung, Sennheiser. Chicco is the former Managing
Director of Continuum Milan, he was Associate Creative Director of Frog Milan
and co-founded uno:uno designers studio. He graduated in Product Design
at IED Milano.
COURSE COORDINATOR
Dagmara Siemieniec
She graduated at Academy of Fine Arts in Krakow and got a Master in Industrial
Design. Before co-founding uno:uno designers studio she worked at
Continuum, a design and innovation consultancy, and at Design Group Italia.
She was involved in several programmes such as kids goods, stationery,
consumer goods, electronics, office furniture. She works with Moleskine,
Artsana, Samsung, 3M and Allsteel, among the others.
ACADEMIC TUTOR
Michele Giacopuzzi
Product and Interior Designer
He worked at the ITO Design Studio by Setsu & Shinobu Ito in Milan dealing
with the realisation of products and installations in team with the staff.
In Ethiopia, he collaborated with Architects, Interior Designers and academic
institutions as Design Teacher. He currently works at IED Milano as Academic
Tutor for Design Master – Strategy, Innovation and Products supporting the
faculty in helping students to develop projects in collaboration with companies.

FACULTY MEMBERS
Gian Paolo Armana
Business Consultant
After having completed his studies
in Political Science Degree and a Master in
Entrepreneurial Organization, he spent the
first part of his business life covering a wide
range of executive management positions
in international companies such as
La Rinascente Group, IBM and Nestlè.
After having lived in New York city from
2005 to 2008 working in the fashion
industry, once back to Italy he focused
his activity in supporting the strategic
and operational development of the Small
& Middle Italian Enterprises in the global
markets, both as Strategic Consultant and
in top management position in Chromavis,
make up manufacturer B2B, and Zanotta,
furniture design. His business obsession
is to create and deliver new additional
sustainable value in all the strategic
and operational development plans.
Maria Lo Bello
Graphic Designer Freelance
Graduated in Product Design and then in
Product Service System Design, she has been
a freelance graphic designer since 2011,
collaborating with cosmetics, personal
care companies and NGOs.

Guglielmo Urso
Product Designer - Rizoma
He attended three years course in
Product Design at IED Milano, where
he has been also Tutor of the Master in
Design - Innovation, Strategy and Product.
He started his working experience both
in Kilometro Rosso, and as freelancer
Designer, Master Professor and Thesis
Assistant in IED. In 2017 he placed second
at Startcup Lombardia with his project
E-ye. He’s now Product designer at Rizoma.
Gabriel Weirich
Designer
Graduated in Fashion at the Polytechnic
of Hamburg, he took his master in design
in Milan. He works from his studio in Milan,
in interdisciplinary fields as Innovation
manager – Design thinker – Trend observer
and Storyteller and lecturer. His clients
include: WMF, Glaskoch, Ritzenhoff,
Silit, Alfi, Universalhome, San Patrignano
and Belforte. He has won various
design awards, such as DAAD, Comett,
Marlborough Design Award, Red Dot
Design Award “Best of the Best”.

Marco Rozzoni
Founder - proActiva, co-owner - Synaptica
Graduated in Industrial Design, he began
his career at Design Continuum Italia in
2003 working, among others, for Johnson
Controls, NEC, Unisantis and Allsteel. In
2005 he opened his own professional and
multidisciplinary studio, still active,
working for several Italian and international
brands including Dassault Systèmes, Siemens,
Unicredit Group, Banca Leonardo, Saunier
Duval, Dun & Bradstreet, Pattern Limited,
Cityper SMA, NSK, Wincor Nixdorf, Naviop
Marine Automation, Colibrì System and
Microingranaggi, Arnoldo Mondadori
Editore, A2A, Q8 and Enel.

Some of the professionals involved
in the past editions of the Master
course:
Sezgin Aksu - Designer
Alfonso Arosio and Andrea Castelli - Cappellini
Giuseppe Bertozzini - TVS
Simone Bonanni - Designer
Serena Bonomi - Innovation Project Manager
Napapijri VF Corporation
Martina Caironi - Paralympic Champion
Carolina Cordero di Vonzo - Senior Manager
in the Intellectual Property Advisory Department
of Baker McKenzie
Barro De Gast - Designer
Carlo Forcolini - Designer
Valentina Giuffré - Business & Lifestyle Coach
Antonia Klugmann - Chef

Giuseppe Stivaletta
Innovation & Digital Transformation
Manager - HR Tech
Since 10 years he’s dealing with the
so called “soft” part of Human Resources,
focusing his activity on the world
of Recruitment and Education.
In the last years, he is specializing
in HR consulting linked to Innovation
and Digital Transformation
processes-culture-technology.

Franco La Cecla - Anthropologist
Christopher Miller - Creative Director
Marco Paglia - UX Designer
Arend Roelink - Artist
Diana Larisa Rosioru - Designer
Valerio Sommella - Designer
Fabio Verdelli - Designer

Project Upright Revolution by G. Urso
in collaboration with Marioway

Project Sorgente by D. Piersanti, Y. Ruan
in collaboration with Ferrarelle

Project Link Collection by S. Bonomi
in collaboration with BMW

Project MOOV by G. Fanfoni, H. Ozuysal
in collaboration with Hisense

Project Radiosità by H. Ozuysal in collaboration
with Fabio Verdelli Design Studio

Project Napa Urban Travel by P. Pennati, V. Stoychev,
G. Gopalakrishnan in collaboration with Napapijri

Project Solari portable Cooker Prototype
by B. Hon. Photo by A. Sorci

Project Nexi Connect by G. Fanfoni
in collaboration with DOING

Project Sunwater Agricolture System by G. Franchi,
D. Piersanti in collaboration with Sunwater

Project Nabla by T. Belluzzi, L. Ferruccio,
L. Grits in collaboration with Tequila Clase Azul

Project Midea 360° by P. Errabelli,
L. Ferruccio in collaboration with Midea

CAREER SERVICE

IED Career Service aims to support
students in their contacts with the world of
work through relationships with companies,
agencies, freelancers, and a customised
activity of tutoring and monitoring.
During their path, students can take
advantage of a bespoke activity of support
and monitoring. They also have the
possibility to meet external companies
and participate to selection interviews for
activation of internships or collaborations
once the study path is over.
Moreover every year IED organises the
Career Days: targeted meetings with
companies and agencies aimed at the
selection and search of profiles
to join their teams. Students have the
chance to present their own works
highlighting their motivation, creativity
and aspirations.

AN INTERNATIONAL NETWORK

PARTNERS
3M, Accenture, Adidas, Alessi, Alfa Romeo,
Amnesty International, Apple, Arnoldo
Mondadori Editore, Aston Martin, Barilla,
Benetton, BMW, Bottega Veneta, Bulgari,
Calvin Klein, Canon, Campari, Cappellini,
Coca Cola, Damiani, De Agostini, Diesel,
Dior, Dolce&Gabbana, Ducati, EDI Effetti
Digitali Italiani, Edizioni Condé Nast,
Emergency, Emilio Pucci, Endemol Shine
Italy, Ermenegildo Zegna, Fendi, Ferrari,
Ferrero, FIAT Chrysler Automobiles, Flos,
Fontana Arte, Ford, Fox Italia, Freeda,
Gianni Versace, Giorgio Armani, Herno,
Hewlett Packard, Honda, IBM, Illy, Ikea,
Inditex Group, Jaguar, Jil Sander, JINGLE BELL
Voice & Music, JWT, Lamborghini, Lancia,
Lavazza, Lego, Leo Burnett, Louis Vuitton,
Luxottica, Marni, Maserati, Martini,
Max Mara, Mediaset, Microsoft, Milestone,
Missoni, Moschino, Movimenti Production,
MTV, Nestlé, Nike, Nintendo, Nivea, Piaggio,
Pirelli, Pixar, Polaroid, Pomellato, Prada,
Proxima Milano, Puma, RCS, RAI, Redbull,
Renault, Roberto Cavalli, Salvatore
Ferragamo, Sergio Rossi, SKY, Sony,
Swarovski, Swatch, Tbwa, Tod’s, Toyota,
Universal Studios, Valentino, Volkswagen,
We Are Social, WWF Italia, Yoox.

IED is a 100% Italian excellence as well
as an international network with campuses
in Italy, Spain and Brasil.
170 academic partnerships spread
over Europe, Asia, USA, Canada, Australia,
New Zealand and South America. Many of
these partnerships allow Undergraduate
students to participate to the Exchange
Study Program and Erasmus+, attending
a semester abroad.
Moreover, IED is member of a wide-ranging
academic and cultural network:
CUMULUS – International Association
of Universities and Colleges of Art, Design
and Media; ELIA - The European League
of Institutes of the Arts; WDO – World Design
Organization; ENCATC – European Network
on Cultural Management and Policy.
IED also keeps relations with various
international Universities and Academic
Associations, including: ADI - Associazione
per il Disegno Industriale, NAFSA - Association
of International Educators, EAIE – European
Association for International Education.
The international dimension and vocation
are also confirmed by the presence of
students coming from over 100 countries.

IED is a place of fruitful exchanges
and confrontation between different
cultures and contributes to training
a new generation of professionals ready
for entering the contemporary market.

ALUMNI
Over 120,000 former students. A global,
multicultural and interdisciplinary
community: a place of exchange,
communication and bespoke services,
an incubator of opportunities, relationships
and visibility. Whoever spent also
a short time in IED classrooms, through the
dedicated platform, has the chance to get in
touch with the whole alumni community,
coming from international contexts.
Registered alumni can find out more about
IED network, receive invitations to events,
initiatives and exclusive community
seminars. Last but not least through this
platfrom alumni are being informed of a
selection of dedicated job offers.
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The Master courses are strongly rooted in the Italian
design cornerstones as curiosity, enterprise and growth.
Such mindset guarantees a combination of skills, technique
and creativity to give more and more effective answers
to those who want to excel in the fields of creativity
and management. Designed in collaboration with
companies, Master courses prepare for the job market
and allow to build your own professional identity.
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MASTER COURSES
VISUAL ARTS

MILAN

DESIGN

COMMUNICATION
FLORENCE

MILAN
ROME

ART

FLORENCE
FLORENCE / ROME

ROME

FASHION

FLORENCE
COMO
* At Accademia di Belle Arti
Aldo Galli.

PRACTICAL INFORMATION

USEFUL LINKS
ied.edu/apply-to-master
ied.edu/pricelist-master
ied.edu/financial-aid
ied.edu/services
ied.edu/accommodation-in-milan
ied.edu/alumni

Design

QUALIFICATION

DEADLINE

Attendance is mandatory. At the end of
the Master course, enrolled students who
successfully attended at least 80% of each
course, receive a 1st Level Master’s Degree.
To get the certificate students must pass all
exams and demonstrate commitment
in developing a successful Final Project.
An examination board awards the student’s
final grade marked – according to Italian
ranking reference system, min 66,
max 110 with honors.

Applicants are strongly suggested to complete
the enrolment process at least 30 days before
the beginning of the selected course.

ENTRY REQUIREMENTS
The application form can be sent by anyone
who holds a First Level Academic Diploma,
a BA Degree or other equivalent qualification
(graduates of private schools at University
level) in: Design, Architecture and Engineering.
Profiles from Economics and Humanities
studies may be evaluated. Grad students
may also participate, provided that they
get their degree by the date of discussion
of the final project.

LANGUAGE REQUIREMENTS
This Master course is taught in English.
To ensure course contents are fully
understood, IED demands applicants a B2
level - equivalent to IELTS 5.5 or TOEFL IBT 68.
In order to demonstrate the required language
proficiency, non-native speakers have to
submit a language certificate or undergo
a language test run by a IED representative.

SELECTION AND ADMISSION
To start Master admission process applicants
must log in to the reserved area with their
credentials, upload the documents required
for admission to the course and complete the
personal information. An Admission Advisor
will support throughout the course selection,
admission and enrolment process. Applicants
can get the login credentials by sending a
request email to the Admission Advisor.
If not in contact with an Admission Advisor
yet, fill in the “Apply online” form to receive an
email with useful references and information
about the selected course. By replying directly
to the message the process goes ahead and
credentials will be sent. The documents
needed to start the selection are:
• pre-enrollment form, available
in the personal area;
• a letter of motivation in the language
of the course;
• updated CV;
• a copy of the Bachelor’s degree
if available;
• transcripts of university exams;
• portfolio;
• ID or passport;
• self-certification of residence;
• tax code.

IED Master’s degrees establish limited
enrolments. Once the upload of all
the documents has been completed and
the suitability for the chosen course has
been verified, applicants will be invited
to a motivational interview. The selection is
based on the assessment of CV, motivation
letter and portfolio. Great attention is paid
to the ability to work independently,
manage a project conceptualization
and actively participate in a highly
innovative training experience.
An interview designed to assess the skills
acquired during previous studies or
professional experience, if any, individual
aptitudes and motivation to the
participation of the candidate is required.
Candidates with economics, humanistic
or social background are strongly suggested
to present projects/market researches
(both academics and professional)
related to the field of the master.

SCHOLARSHIPS
AND FACILITATIONS
IED supports young creatives thanks to
a policy of economic facilitations and
scholarships. Moreover Italian students
may take advantage of subsidised loans.

ADMISSION OFFICE
IED Admission Office offer steady assistance
to students asking for more information.
They help you to find out more about IED and
choose the best course, providing detailed
information on courses organisation,
contents, goals and future job prospects.

ACCOMMODATION
IED provides support to all students
looking for accommodation through
dedicated service providers. Most of the
accommodation options available are easy
reachable from IED schools. IED Admission
Advisor may give further details.

ENROLMENT

OPEN DAYS

Once the selection step is done, applicants
will receive the certificate of admission and
the regulations to sign and upload in the
personal area. At the same time, they can
pay the balance of the registration fee, thus
reserving a place in the classroom.

Open Days are great opportunities to meet,
on-site or online, coordinators, business
partners and IED staff, find out more about
the contents and professional opportunities
of a Master course’s programme at IED
and take a look at the school.

INFO
IED Milano
Via A. Sciesa, 4 - 20135 Milano
t. +39 02 5796951
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