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FASHION IS NOT SOMETHING 
THAT EXISTS IN DRESSES ONLY. 
FASHION IS IN THE SKY, 
IN THE STREET, FASHION 
HAS TO DO WITH IDEAS, 
THE WAY WE LIVE, 
WHAT IS HAPPENING.” 
COCO CHANEL
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MASTER COURSE IN
FASHION MARKETING

Fashion is a multi-billion dollars industry, but it takes more than just designers or chic 
models to make itself. The fashion marketing manager plays a critical role in its success 
by unearthing new trends and establishing brand awareness. 

For this reason, since 2001, the IED Master course in fashion marketing delivers 
a wide variety of professional competences from sociology and trends to targeting, 
from merchandising to buying, brand management, omni channel distribution 
management and so forth. 

But to be successful, besides these strong competences, we focus on creativity 
and innovation as key-skills for nowadays Fashion Marketers. 

And since innovators are those who create the new ideas or ways of doing things, 
we challenge our students to develop an innovative fashion marketing project 
as the Final Thesis for their Master course: great ideas yet actionable and ready 
to be applied to the real fashion business.

As a result, we have now a substantial international community of alumni covering 
a wide range of key roles in many great companies worldwide.

Manuela Sacco
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In order to tell you about this course at the best, we would like to provide you an 
insight into the activities carried out by the students. Take a look at the projects 
realised by the former classes: ied.edu/master-in-fashion 

OVERVIEW
IED Master courses represent an experience that 
allows students to explore concepts and develop 
projects aimed at the definition of their own 
professional identity.

 The Master course is open to graduates in Fashion, Communication 
 and Marketing, and to young professionals with experience in the 
 field. Different backgrounds are subject to evaluation. .

The fashion Industry represents one of the most competitive markets today. 
Consumers are not interested in just buying a product but they want to 
be involved in a story, a lifestyle, a defined emotion. On one side, they are 
part of a live show and have the possibility to share it on their social channels; 
on the other hand, the global values of a brand are associated to a celebrity’s 
fan base, hitting a much wider audience. These initiatives have an immediate 
exposure benefit and a secondary potential positive outcome in terms of sales.

Therefore, within the fashion system, marketing is called to identify 
distinction values continuously new. The trick is to find the most engaging 
topics and to use them to have one’s own brand in the line of fire. 
In order to stand out, brands have to respond to consumers’ needs 
and to do it properly, creativity is a must-have.

Keeping in mind that innovation is the key of success, the Master course 
trains the Fashion Marketing teams of tomorrow.
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Some of the agencies and companies 
that activated internships in past 
editions:
Agnona, Anticamera, Aquilano Rimondi, Armani, 

Attila&Co, Balenciaga, Bally, Bottega Veneta, 

Brioni, Brunello Cucinelli, Calvin Klein, CNMI 

(Camera Nazionale della Moda), Coccinelle, 

CondéNast, Confcommercio Como, Daniela 

Della Valle, Diesel, Dior, Dirk Bikkembergs, D&G, 

Emilio Pucci, Ermenegildo Zegna, Etro, Excelsior 

Milano, Fasten Seat Belt, Fendi, Fimelato, 

Gabriele Colangelo, Gianfranco Ferré, Gruppo 

Kering, Gruppo Marzotto, Gucci, Innocent Drinks, 

ItaliaIndependent, Jill Sander, Jimmy Choo, 

Karla Otto, Lampoon, Lardini, La Rinascente, 

Les Hommes, Logos Pr, Loro piana, Lucio Vanotti, 

Luxottica, LVMH, Maison Albino, Mantero, 

Marex, Marina Rinaldi, Max Mara, Maximilian Linz, 

MFFashion, Missoni, Moncler, Moschino, M&C 

Saatchi PR, NAKEDBUTSAFE Magazine, Nike Italia, 

Prada, Puma, Ratti, Roberto Cavalli, Safilo, Spektre 

Sunglasses, Tod’s, Trussardi, Valentino, Versace, 

Vivienne Westwood, WP Lavori in Corso, 

Umit Benan, Yoox.

This educational pathway provides high 
quality experiences allowing students 
to meet the main characters in the 
chosen field of study, to strengthen 
their competences and to acquire 
new ones, towards the progressive 
definition of their future. 

Thanks to the Master course comprehensive 
training, after the graduation students 
have the opportunity to approach different 
fashion fields, entering companies or 
counselling and communication agencies 
in the brand management and marketing 
teams, or dealing with business 
development, distribution and retail. 

The Alumni are involved in many 
different roles and positions:

Yasmine El Khatib
Owner and Creative Director - For The Love
“During the Master course, I was able to 
develop both my business and fashion skills 
working with different brands in Milan 
and to many kinds of projects. 

WHAT’S NEXT
Working with internationally renowned 
professionals, becoming aware of the real job’s 
dynamics, acquiring new contacts and getting 
into a network: these are the main achievements 
of IED Master students.

IED and its knowledgeable instructors 
inspired me to start my own brand. 
Not to mention, my time at IED Milano 
was one of the greatest experiences of my 
life, having met amazing students, teachers 
and faculty staff that played major roles 
in making Milano so special to my heart. 
For The Love is a fashion workshop into 
which I put my creativity and ideas to design 
garments for kids that are 100% handmade 
and produced in limited pieces to keep 
exclusivity of outfits”.

Rosa Concari 
Merchandising team - Emilio Pucci
“I think the biggest strength of the Master 
course is pushing students out of their 
comfort zone, in order to overcome their 
boundaries. Today, thanks to the Career 
Service, I’m Intern at Emilio Pucci, as a 
member of the Merchandising Team. 
By instance, in my current position I have 
to analyse and keep under control different 
collections, as well as projects. At the same 
time, I have to solve any problem or request 
and to switch easily from a concept 

to another one.  At IED I achieved all these 
skills, as well as being able to interact 
with different teams with different 
needs in specific timings”.

Ophélie Laetitia Marie Orhon 
Designer - C&A
“Discovery. Excitment. Accomplishment. 
I found all I was looking for yet on the first 
day of what later turned out to be one 
of the most rewarding experiences I ever 
had. I didn’t get only a degree, but I got 
into several key topics characterising 
fashion industry. Today, as Fashion 
Designer, I perceive that the knowledge 
I acquired at IED allows me to understand, 
analyse and foresee future trends 
and customers expectations”.

Roberta Bigoni
Senior Merchandise Planner - Calvin Klein
“The Master course’s teachings were 
fundamental especially in my first working 
years. They made me understand fashion 
system’s structure all round, from both the 
analytic and the actual product point of view”. 

IE
D

 s
tu

de
nt

s 
vi

si
ti

ng
 M

ila
no

 U
ni

ca
. P

ho
to

 b
y 

S.
 L

ov
at

i



METHODOLOGY AND STRUCTURE
The Master course is structured as an experimental 
path through which students are able to experience 
and put into practice the mind-set gained during 
the course by facing real-life projects and business 
situations, applying principles of both teamwork 
and learning by doing.

Methodology
The course main philosophy is client-driven. 
Strong links with important companies, both 
Italian and international, enable external 
knowledge and skills in terms of marketing 
strategies, case-studies and business-related 
projects. The Master course in Fashion 
Marketing aims at training professionals 
able to face new challenges in the fast 
moving world of fashion, a business featured 
by the evolution of the relationship between 
creativity and management. 
Above all, the course deals with the study 
of the most important aspects of fashion 
marketing management, fashion 
communication techniques, customers’ 
identity and needs, without neglecting 
the analysis of digital media. Positioning, 
buying, and merchandising represent a main 
focus too. The course fosters a creative 
and strategic approach, helping students 
to develop an innovative thinking and 
experiment with new strategies in the field.

Professionals interacting with students 
Coordinator: Marketing managers who 
follow up on all relations with companies, 
sync methodological tools according with 
the project, are in class to check and align 
the didactics. Eventually they participate, 
together with partner companies, in the 
core moments of any project - brief, work 
in progress session, final presentation. 

Project Leader Advisor: each project has 
a reference Professor carefully chosen 
for his/ her skills in a specific field. This 
person is the reference for a suitable project 
development and leads students in reaching 
the goals demanded by the company’s brief. 

Nurture courses Professors: they are 
in charge of sharing and discussing projects 
with the different teams, nurturing students 
with incitement and inspirations. 

Lecturers: allow participants to face and get 
in touch with eminent economics and business 
profiles, in order to increase cultural influences 
to apply to project themes.

Structure
Traditional lectures, workshops and laboratory 
sessions are structured in parallel in order 
to allow participants to be aligned to same 
cultural and marketing tools.
Students deal with the different phases 
of the projects process, consisting of 
experimental and interactive work-flows, 
each with different complexity and objectives. 
During all the projects, participants are 
supported by Project Leader Advisor.

In parallel, a series of nurture courses which 
support projects through strategy, technical 
contents and communication, are aimed 
at fostering the personal and professional 
growth of each student. 
Conferences and seminars give students 
the opportunity to come face to face 
with industry professionals and agencies, 
important figures in the fields of marketing, 
entrepreneurship, fashion and economics. 
Results of the Final Project are presented 
at the end of the course to a commission 
consisting of industry professionals 
and experts.

Case histories and integrated activities 
Meetings with professionals from various 
design, artistic and industrial sectors expand 
students’ skills and perspectives, and provide 
a forum for students to discuss their own 
perceptions and consider new stimuli 
from an innovative perspective. 

Onsite Visits 
During the Master course, guided 
or recommended visits take place. 
These include visits to key sites of Italian 
fashion and cultural hubs, such as 
exhibitions, studios, production sites, 
museums and showrooms.



PROGRAMME

PRELIMINARY INTENSIVE COURSES 

Fashion Marketing & Communication
This course gives students the knowledge on 
the marketing and communication theories, 
their application within the fashion system 
and the ability to build a marketing and 
communication strategy within this industry, 
improving analytical and critical skills. 
Furthermore, it provides contemporary 
marketing and communication instruments 
in order to adapt themes to new strategic 
outlines. The course pathway ranges 
from the definition up to the launch of the 
product, the different steps in developing 
the fashion marketing mix and the delivery 
of a detailed marketing plan. 

Fashion Sociology & Trends
The complexity of a global market fed by 
local ideas and initiatives is growing, making 
forecasting really challenging. It is important 
to analyse the changes inside society, to 
study the sales processes, to listen to people’s 
wishes to change direction, and a lot more. 

Fashion Brand Management
The course focuses on how to position, 
communicate and strengthen the fashion 
company brand by creating a distinctive 
brand identity within the extremely 
crowded fashion environment. 
The module includes a broad view on how 
the digital revolution impacts Fashion 
and Luxury brands marketing. 

The course focuses on a structured approach 
to marketing for and within digital media, 
as a key success factor for the 21st century 
fashion business challenges. 

NURTURE COURSES 

Fashion Culture
The course concentrates on the complexities 
embedded into the management of fashion 
companies. Its contents range from 
an overview of how the fashion company 
organisation, business models of creativity 
management, clarifying the different possible 
approach between luxury and fashion. 
Lessons are always explained through real 
cases and complemented by visiting lectures 
by fashion managers.

Fashion Design Management
A contextual overview is given by exploring 
the stages involved in the application 
of design to business. It provides student 
with an understanding of the relationship 
between design and management and 
its importance within a fashion organisation 
and its marketing strategy. 
It explains how design management 
can relate to the cultural, environmental, 
political and social impact of an enterprise. 

Fashion Distribution
The fashion distribution panorama 
is constantly changing and the concept 
of omni-channel today describes 
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a new customer journey that merges 
off an on-line behaviours. 
The commercial process is the focus 
of this course which includes topics such 
as  globalization trading process, distribution 
policy, distribution channels and formats, 
omnichannel activities and multichannel 
conflicts up to the store front, or the 
retail management techniques. Within 
the module, specific courses cover fashion 
buying and fashion merchandising.

PROJECTS 
Project partners support students with a brief, 
discussing the work in progress with them 
as well as evaluating the final presentation 
as part of a panel comprised of lecturers 
and managers from the partner company. 

Project 1 – Fashion Metholodogy
The first project develops students’ teamwork 
abilities and focuses on fashion targeting 
as a refined and keen methodology grounded 
on the skillful combination of different 
basic and advanced techniques. 
An ever-evolving competence that has 
to be learnt and trained thoroughly in order 
to address a specific consumer in the crowed 
fashion panorama. Students approach 
the marketing strategies by developing 
their research and analytical skills.

Project 2 – Strategic Marketing
The second project develops students’ 
strategic approach tailored to the specific 
needs summarised in a brief by a fashion 
company that evaluates the outputs and 
the marketing solutions identified by the 
students. Thanks to the learnings and skills 
gathered through the intensive courses, 
they learn to interact with the company 
throughout the different phases 
of the project.

Project 3 – Fashion Brand Management
The third project fosters the students’ ability 
to support a fashion company in managing 
its brand and creating or reinforcing its 
consumers’ engagement and experience. 
The combination of the different brand 
development techniques acquired enable 
students to approach the company’s brief 
with a fresh and surprising approach.

Thesis Project 
During the Final Project, students need 
to demonstrate the acquisition of a Fashion 
marketing mindset and a flexible innovation 
process thought, the ability to work 
autonomously within a team and to have 
the necessary skills to communicate 
in both a concrete and impactful manner. 
The scope of the Final Project is the creation 
of an innovative marketing solution to he 
applied to a specific aspect of the fashion 
marketing business.

FACULTY

COORDINATOR

Manuela Sacco  
PhD in Marketing, over twenty years as Market Research Director for 
multi-national companies, with local and international responsibilities: fmcg, 
semi-durables, apparel, all distribution channels. Coats Patons, Levi’s, Gillette 
Group are the most meaningful experiences. Pioneering observational 
research, she experienced the supplier side at Envirosell and led worldwide 
projects – e.g. Adidas, Asprey&Garrard, Binda, Boots, Bottega Verde, C&A, 
CocaCola, Coin, Dior, Esprit, Foot Locker, Ikea, Kiabi, Lindex, Nike, Notos, 
Oviesse, P&G, Prestige et Beautè, Philip Morris, Salmoiraghi&Viganò, 
Samsonite, Selfridges, Silhouette, Starbucks, Villeroy&Boch. 

IED faculty consists entirely of professionals able to teach 
theory and practice, through case histories and project works 
in collaboration with companies that allow participants 
to meet directly the job market.



Some of the professionals involved 
in the past editions of the Master 
course:
Martina Caironi - Paralympic Champion 

Floriana Capitani - Fashion District Outlets 

Fabio Foschi - Piacenza Cashmere

Beniamino Garofalo -  Sephora Italia

Antonia Klugmann - Chef

Franco La Cecla - Anthropologist

Francesco Magri - The Woolmark Company

Carlo Mazzoni - L’Officiel Italia

Marco Paglia - UX Designer 

Carlo Rivetti - Sportswear Company 

Alfonso Saibene - CANEPA

“Conversations with...”
A project designed to make students meet the main 

players of the fashion world and get inspired by their 

direct testimonies. IED hosted, among others:

Marcelo Burlon, Gloria Maria Cappelletti, 

Costanza Cavalli Etro, Orsola De Castro, Alessandro 

Dell’Acqua, Francesca Delogu, Clara Del Nero, 

Li Edelkoort, Massimo Giorgetti, Diane Pernet, 

Serena Tibaldi, Matthew Williams, Lee Wood.

IED reserves the right to make any change in relation 

to the didactic needs or those of the school itself.

FACULTY MEMBERS

Silvia Casaluci
Expert in recruitment in the luxury 
world, she worked as a Senior Associate 
at Kilpatrick and during three years 
has been Human Resources Director 
at Lindt & Sprungli Italy. 
Actually she is Search Director at Stones 
International and International Head 
Hunter & HR Advisor at Luxury & Fashion. 

Stefano Fadda
Born and grew up in Milan, with studies 
in Architecture and specialization in Interior 
Design. He worked as an art director, 
trend forecasting and international business 
development director, with over 20 years 
of experience in the fashion and luxury 
goods industry. As international business 
development director, he was involved 
in overseeing strategies and retail direction, 
with broad knowledge of the markets 
and direct experience in China, Asia, 
Europe, Middle East and Russia.

Stefania Maglia
Sales, marketing and product management 
executive. Global brand director, 
brand advisor, licensing expert, with 
a specialization in International Business 
Management and Master in Corporate 
Communication. With international 
experience in fashion and luxury markets, 
business development and new markets 

development in multiple product 
categories for adults and kids, from apparel, 
accessories, footwear, eyewear, watches, 
to underwear and swimwear. 

Elena Muserra De Luca
She worked for the main Italian and 
international Fashion Brands, among which: 
Dolce &Gabbana, Studio Moschino, Mariella 
Burani Fashion Group, Pinko. 
For several years she’s been Head of Fashion, 
Sportswear and Accessories Department at 
Connexia, a multi-channels communication 
agency with a specific focus on PR activities, 
multimedia communications and internet 
PR. In 2015 she’s become a freelance PR, 
working with Ecoalf, Lanieri, Hackett 
London, Mia Moltrasio, RRD, Nature 
Republic and Save the Duck.

Stefano Nardi
After graduating in Law, he began his career 
in the fashion sector working seven years 
for cashmere knitwear brands like Lorena 
Antoniazzi and Matilde with the goal of 
developing wholesale distribution at global 
level. Then, after a four year experience in 
the Womenswear brand Piazza Sempione, 
as Sales Manager of foreign markets, 
he landed in Giorgio Armani, as Worldwide 
Sales Director for Armani Collezioni, 
one of the Group’s lines. After four years, he 
becames Worldwide Commercial Direction 
of the Menswear brand Boglioli. In 2019, 
willing to capitalize on the managerial 

experiences gained both in the commercial, 
organizational and financial fields, he 
started his own business in the food sector.  

Serena Sala
She is a Sociologist and Image Work 
Communication Consultant. Around 
thirty years of honorable service spent 
in international Bureaux de Style and she 
is not tired yet of dealing with the different 
sectors, different cultures and different 
generations of individuals drawing 
forecasting market and consumption 
scenarios where it all back: space, colors, 
fashions and styles that we’ll fall in love. 
Curiosity, contaminations and sudden 
passions are her instruments of work 
but also indispensable rules of life 
for staying true to herself. 
Her motto “No idea a priori, never.”

Matteo Zanibon
Graduated in Psychology and specialised 
in Psychology of Consumption and 
Advertising, he is currently Key Account 
Manager in the FMCG & Media industry 
in GfK Italy. He’s Key Account of some 
of the main clients of the company; 
his activity consists mainly in providing 
customers with support and insights, 
managing and developing the best 
research solutions. 

He has a long experience in various 
market research areas, both qualitative and 
quantitative, such as target and positioning 
analysis, market segmentation, media 
and digital measurement, advertising and 
communication strategy and effectiveness, 
trend and scenario studies and U&A.



IED Career Service aims to support 
students in their contacts with the world of 
work through relationships with companies, 
agencies, freelancers, and a customised 
activity of tutoring and monitoring. 
During their path, students can take 
advantage of a bespoke activity of support 
and monitoring. They also have the 
possibility to meet external companies 
and participate to selection interviews for 
activation of internships or collaborations
once the study path is over.

Moreover every year IED organises the 
Career Days: targeted meetings with 
companies and agencies aimed at the 
selection and search of profiles
to join their teams. Students have the 
chance to present their own works 
highlighting their motivation, creativity 
and aspirations.

PARTNERS 

3M, Accenture, Adidas, Alessi, Alfa Romeo,
Amnesty International, Apple, Arnoldo
Mondadori Editore, Aston Martin, Barilla,
Benetton, BMW, Bottega Veneta, Bulgari,
Calvin Klein, Canon, Campari, Cappellini,
Coca Cola, Damiani, De Agostini, Diesel,
Dior, Dolce&Gabbana, Ducati, EDI Effetti
Digitali Italiani, Edizioni Condé Nast,
Emergency, Emilio Pucci, Endemol Shine
Italy, Ermenegildo Zegna, Fendi, Ferrari,
Ferrero, FIAT Chrysler Automobiles, Flos,
Fontana Arte, Ford, Fox Italia, Freeda,
Gianni Versace, Giorgio Armani, Herno,
Hewlett Packard, Honda, IBM, Illy, Ikea,
Inditex Group, Jaguar, Jil Sander, JINGLE BELL
Voice & Music, JWT, Lamborghini, Lancia,
Lavazza, Lego, Leo Burnett, Louis Vuitton,
Luxottica, Marni, Maserati, Martini,
Max Mara, Mediaset, Microsoft, Milestone,
Missoni, Moschino, Movimenti Production,
MTV, Nestlé, Nike, Nintendo, Nivea, Piaggio,
Pirelli, Pixar, Polaroid, Pomellato, Prada,
Proxima Milano, Puma, RCS, RAI, Redbull,
Renault, Roberto Cavalli, Salvatore
Ferragamo, Sergio Rossi, SKY, Sony,
Swarovski, Swatch, Tbwa, Tod’s, Toyota,
Universal Studios, Valentino, Volkswagen,
We Are Social, WWF Italia, Yoox.

CAREER SERVICE

IED is a 100% Italian excellence as well
as an international network with campuses
in Italy, Spain and Brasil.

170 academic partnerships spread
over Europe, Asia, USA, Canada, Australia,
New Zealand and South America. Many of 
these partnerships allow Undergraduate 
students to participate to the Exchange 
Study Program and Erasmus+, attending 
a semester abroad.

Moreover, IED is member of a wide-ranging 
academic and cultural network:
CUMULUS – International Association
of Universities and Colleges of Art, Design
and Media; ELIA - The European League
of Institutes of the Arts; WDO – World Design 
Organization; ENCATC – European Network 
on Cultural Management and Policy.

IED also keeps relations with various
international Universities and Academic
Associations, including: ADI - Associazione
per il Disegno Industriale, NAFSA - Association 
of International Educators, EAIE – European 
Association for International Education.

The international dimension and vocation
are also confirmed by the presence of
students coming from over 100 countries.

IED is a place of fruitful exchanges
and confrontation between different
cultures and contributes to training
a new generation of professionals ready
for entering the contemporary market.

ALUMNI

Over 120,000 former students. A global, 
multicultural and interdisciplinary 
community: a place of exchange,
communication and bespoke services,
an incubator of opportunities, relationships
and visibility. Whoever spent also
a short time in IED classrooms, through the 
dedicated platform, has the chance to get in 
touch with the whole alumni community, 
coming from international contexts. 
Registered alumni can find out more about 
IED network, receive invitations to events, 
initiatives and exclusive community 
seminars. Last but not least through this 
platfrom alumni are being informed of a 
selection of dedicated job offers.

AN INTERNATIONAL NETWORK



MASTER COURSES
The Master courses  are strongly rooted in the Italian 
design cornerstones as curiosity, enterprise and growth. 
Such mindset guarantees a combination of skills, technique 
and creativity to give more and more effective answers 
to those who want to excel in the fields of creativity 
and management. Designed in collaboration with 
companies, Master courses prepare for the job market 
and allow to build your own professional identity.
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PRACTICAL INFORMATION USEFUL LINKS

ied.edu/apply-to-master 
ied.edu/pricelist-master
ied.edu/financial-aid
ied.edu/services
ied.edu/accommodation-in-milan
ied.edu/alumni

Fashion Marketing

QUALIFICATION 
Attendance is mandatory.  At the end of 
the Master course, enrolled students who 
successfully attended at least 80% of each 
course, receive a IED Diploma. To get the 
certificate students must pass all exams and 
demonstrate commitment in developing a 
successful Final Project. An examination board 
awards the student’s final grade marked – 
according to Italian ranking reference system, 
min 66, max 110 with honors.

ENTRY REQUIREMENTS 
The application form can be sent by anyone 
who holds a First Level Academic Diploma, 
a BA Degree or other equivalent qualification 
(graduates of private schools at University 
level) or with an equivalent professional 
experience in the disciplinary area of the 
course. Grad students may also participate, 
provided that they get their degree by the date 
of discussion of the final project.

LANGUAGE REQUIREMENTS
This Master course is taught in English. 
To ensure course contents are fully 
understood, IED demands applicants a B2 level 
- equivalent to IELTS 5.5 or TOEFL IBT 68. 
In order to demonstrate the required language 
proficiency, non-native speakers have to 
submit a language certificate or undergo 
a language test run by a IED representative.

DEADLINE
Applicants are strongly suggested to complete 
the enrolment process at least 30 days before 
the beginning of the selected course.

SELECTION AND ADMISSION
To start Master admission process applicants 
must log in to the reserved area with their 
credentials, upload the documents required 
for admission to the course and complete the 
personal information.  An Admission Advisor 
will support throughout the course selection, 
admission and enrolment process. Applicants 
can get the login credentials by sending a 
request email to the Admission Advisor. 
If not in contact with an Admission Advisor 
yet, fill in the “Apply online” form to receive an 
email with useful references and information 
about the selected course. By replying directly 
to the message the process goes ahead and 
credentials will be sent. The documents 
needed to start the selection are:

• pre-enrollment form, available 
   in the personal area;
• a letter of motivation in the language 
   of the course;
• updated CV;
• a copy of the Bachelor’s degree 
   if available;
• transcripts of university exams;
• ID or passport;
• self-certification of residence;
• tax code.

IED Master’s degrees establish limited 
enrolments. Once the upload of all the 
documents has been completed and the 
suitability for the chosen course has been 
verified, applicants will be invited to a 
motivational interview aimed at deepening 
and evaluating the skills acquired during 
previous studies, the qualifications and 
marks obtained, any professional 
experiences made, individual aptitudes/
motivation as well as verifying the proper 
knowledge of the course language. 

ENROLMENT 
Once the selection step is done, applicants 
will receive the certificate of admission and 
the regulations to sign and upload in the 
personal area. At the same time, they can 
pay the balance of the registration fee, thus 
reserving a place in the classroom.

SCHOLARSHIPS 
AND FACILITATIONS
IED supports young creatives thanks to 
a policy of economic facilitations and 
scholarships. Moreover Italian students 
may take advantage of subsidised loans.

ADMISSION OFFICE
IED Admission Office offer steady assistance 
to students asking for more information. 
They help you to find out more about IED and 
choose the best course, providing detailed 
information on courses organisation, 
contents, goals and future job prospects.

ACCOMMODATION 
IED provides support to all students 
looking for accommodation through 
dedicated service providers. Most of the 
accommodation options available are easy 
reachable from IED schools. IED Admission 
Advisor may give further details. 

OPEN DAYS
Open Days are great opportunities 
to meet, on-site or online, coordinators, 
business partners and IED staff, find out 
more about the contents and professional 
opportunities of a Master course’s 
programme at IED and take a look 
at the school.

INFO
IED Milano
Via A. Sciesa, 4 - 20135 Milano
t. +39 02 5796951

https://www.ied.edu/study-in-italy/how-to-apply/master
https://www.ied.edu/study-in-italy/how-to-apply/master
https://www.ied.edu/profession/scholarships-and-facilitations
https://www.ied.edu/study-in-italy/general-informations/services-for-students
https://www.ied.edu/accommodation-in-milan
https://alumni.ied.edu/
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All the images used are students’ projects or the result 

of collaborations with companies.


